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* NOTICES * 

JPO and NCI PI are not responsible for any 
damages caused by t±ie use of lihls translation. 

1 .This document has been translated by computer. So the translation may not reflect the original 
precisely. 

2.**** shows the word which can not be translated. 
3. In the drawings, any words are not translated. 



DETAILED DESCRIPTION 



[Detailed Description of the Invention] 

The dealings approach of attention of the customer to an advertisement Field to which invention belongs 
This invention relates to the technique which delivers the intellectual property (an advertisement is 
included) by which the detail was priced [ forward and negative ] more about the technique which 
delivers information electronically. 

Furthermore, this invention relates to the system and approach for performing agency of cautions, 
support (orthogonal sponsorship) of mutual independence, and/or privacy protection in an electronic 
intelligence delivery network at a detail. 

The background and outline of invention Advertising business has been historically accompanied by the 
contest of wits between an advertiser and a consumer. By the mass media, in order to acquire a potential 
consumer's attention, while a product and the manufacturer of service compete mutually, those same 
consumers are striving to avoid as many ad messages as possible (in spite of supporting the idea of 
advertising business generally as a means which reduces the costs of amusement and information), or 
[ that a consumer ignores radio commercials mentally by "grinding" an advertisement by switching push 
and a channel for the silence carbon button on TV remote control ] — or "it ground", the advertising page 
of a newspaper or a magazine was tumed over, and cautions were not turned to them, but nonprofit 
information and amusement media are received. The consumers who are actually enjoying that it is in 
the side which receives a mass media advertisement are really rare. 

Such a situation is not accidental. This is the result of not avoiding the environment by which 
advertising business matured. In order to contact people of the comparatively small percentage which 
probably desires to actually use a product or service, a mass media advertisement must affect all people 
using media. For example, all the readers of "the New York Times (New York Times)" have to look at 
the display advertisement of "MEISHIZU (Macy's)" (in spite of necessarily not reading), and there must 
be all viewers of a hit program of television like "Lausanne (Roseanne)" to the end of the commercials 
of "diet Cork (DietCoke)" (in spite of necessarily not turning cautions). 

Although it was recently that the idea which considers that a consumer's attention is goods with essential 
value came to appear in public argument, it had become a ****** tacit thing in advertising business, 
marketing, and advertisement activities, since the advertiser knows having a true interest to the product 
or service to which only the viewer of a small percentage is sold, in order to draw a viewer's attention 
and to sell goods by it ~ leisurely value ~ iteration without an intermission, an energetic gin guru, a 
showy header, and a sex — it has studied depending on — . 

In the traditional mass media advertising business model, the mass media (for example, a television 
network, a radio station, a newspaper, and a magazine) is developing the specific contents which 
lengthen the interest of the consumer of a specific class. Moreover, the mass media develops and 
provides many potential consumers with the structure for delivering the contents as much as possible 
(for example, extensive distribution of pencil presses, such as broadcast, and wire broadcasting, a copy), 
the mass media asks a viewer for the price to delivery of the contents — coming out — it will be (for 
example, the charge of subscription of a magazine or a newspaper, the charge of a fixed contract of 
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cable television, or an "individual subscription fee golden television (pay per view)" tariff) — the mass 
media has received the greater part of the income from the advertiser typically. 

The advertising business "support" in this traditional mass media advertising business model serves as 
structure by which economic value is indirectly transferred to a consumer from an advertiser. In order 
for an advertiser to have an advertisement delivered with the contents, the contents "are supported" by 
paying money to the mass media. Traditionally, an advertiser demands the advertisement often 
intricately embedded into the contents itself It is such. An advertisement is because the viewer of the 
mass media is reached more certainly. For example, some advertisers are making the commentator of 
television and radio take in the "tune" for an advertisement to his (her) description. Other advertisers are 
making the race car driver whose picture is taken by the /photograph broadcast on television decorate 
with their vehicle by the advertising sales message. The advertiser of further others has let the movie 
player or the film actress use as a part of his (her) operation of an advertiser's product. The current 
standard technique of doubling commercials with the pace of a TV program in order to make it dotted 
with an advertisement at the time of the versatility in a program is meant so that it may make it much 
more difficult that a viewer does not turn cautions to an advertisement. 

It is meant so that most may complain of the advertisement in the mass media to many potential 
consumers as much as possible. At most, the advertising agency will design the approach with which the 
1 grips based on demographic statistics differ. For example, another advertisement sets up a target in an 
elderly viewer more, and will be carried by LIFE (Life) using the nostalgic poster art brought from the 
"stage door" dining-room (Stage Door canteen), while the advertisement of a certain soft drink is 
broadcast on MTV towards a teenager's viewer using the latest video graphics. However, this type of 
individualization is limited very much. 

For lack of the focus of a thing, the concept of "the linked support (linked sponsorship)" is used for 
today's printing and television advertising business per mass communications. To the contents with 
highest chance of reaching the viewer who considers as an advertiser's target, "linked support" embeds 
an advertisement or agrees on it (it supports). For example, television show is meant so that it may often 
appeal to a specific viewer, and it has the specific sponsor who usually supports the show clearly. In a 
pencil press, the magazine and newspaper in which possibility that the advertiser is interested in an 
advertiser's product has the editorial policy which attracts a high reader, and the geographical coverage 
range are chosen. These techniques make possible the advertising thing possibility that an advertiser will 
react to an advertisement "sets an object" to the low order group of the common residents who are 
probably higher. 

Probably, as an example, as for the lingerie firm, the product knows the group on a certain demography, 
for example, mostly purchased by the 18-35-year-old white women of a middle class - an upper class. A 
lingerie firm is a TV program like "Melrose Place (Melrose Place)" (continuation television situation 
comedy which targeted young women), and a young women's magazine about the advertisement, when 
it desires to advertize the product of a new route. ~ It will choose making these link to — which is that 
by which both enter on socioeconomic demography and age-demography at young women's mind. By 
making the advertisement link to the contents delivered by the viewer of the 18-35-year-old white 
women of most middle classes - an upper class, it can be guaranteed to a lingerie firm by the consumer 
with the highest possibility who purchases the product that the advertisement is delivered. 
Generally the attempt of advertising business mentioned above has many faults for both an advertiser 
and general society. The fundamental fault for an advertiser is lack of effectiveness. Overinclusion and 
inclusion of mass media advertising business are essentially insufficient. For example, the lingerie 
advertisement broadcast between "Melrose Place" is not delivered by many consumers (for example, 
women who "Melrose Place" does not like although he buys much lingerie, and/or do not watch 
television and who care about a fashion) who are the leading candidates who purchase a product. In 
addition, an advertisement is delivered by many consumers (for example, men who look at "Melrose 
Place") who are not interested in purchasing a product. If the women to whom the advertisement is 
clearly [ directly ] interested in lingerie (or dress or a fashion) from an advertiser's standpoint are 
reached directly, a lingerie firm can advertise much more efficiently. 
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General society is also injured by lack of this effectiveness. As one example, a TV program is prescribed 
very greatly by the element of which it complains to the high audition person of possibility most so that 
the maximum advertising revenue can be produced. Consequently, the overall versatility of available 
information decreases, and it is increasing, so that the nature of mass media programming of the same 
kind and the "minimum common term (lowest common denominator)" appeal are surprised, it comes out 
and the support which is not linked from the contents of the supported amusement or service is also 
carrying out and offering profits large for the society it makes [ higher freedom of speech, ] the high 
opinion of versatility available to the public more. [ which it is useful to a consumer ] 
The advertiser has used direct mailing which set up the target, and the pencil press of a proper place, in 
order to conquer a part of these problems. Direct mailing and the magazine of a proper place are used in 
order to set up a target in a specific potential purchaser or a specific purchase layer, and it deals in them. 
For example, a lingerie firm can use a lot of mailing, in order to deliver the advertising ingredient 
directly to the young women who care about a fashion with the income more than a certain level. The 
firm of a skateboard can advertize with the magazine of the fraction for the enthusiastic fans of a 
skateboard. While these techniques are very effective and are acquired, they cannot offer the animation 
or sound in which it is used in order to make the high message of whenever [ impact / which is not 
forgotten truly ], and it deals. 

Moreover, an advertiser has come to depend for the cause (for example, a "money saving (money 
saving)" coupon and a discount price) in which a consumer is encouraged so that an advertiser's goods 
may be purchased on the technique given to a consumer. For example, if a lingerie firm hands 1 dol in 
order to draw her attention to every female person who considers as a target, she will be able to use the 
dollar about, in order to purchase lingerie. A lingerie firm can let a lot of mailing or the printed media 
pass, and can provide a recipient with the coupon and the discount selling price which give the strong 
cause which purchases the lingerie of the firm. Some advertisers mail payment (for example, a 1-dol 
bill, a check, or other refundment) directly to a consumer. A consumer can use in order [ of the gold for 
purchasing an advertiser's goods for such direct payments ] to lend for paying, or in order to purchase 
the goods of other relation or not being related, and service. Although these techniques are effective and 
are acquired, they cannot be used in the mass communications of television, radio, and the format that 
other popularity is high. 

The Internet (Internet) is "extensive" in the semantics that it reaches people of what 1 million people of 
the everywhere in the earth, and is the first media it can be declared that are "having turned the 
individual exception" in the semantics that the technique can set the object of direct information to the 
consumer according to individual. This is fundamental modification from all the information 
engineering before having possibility of changing advertising dealings into the alliance between a 
consumer and an advertiser based on mutual respect and mutual profits. 

The Internet is the system of the linked computer which enables a high speed, low cost, global 
communication, amusement, and information interchange. The Internet may be considered to be a test 
bed (test-bed) for today's Internet, cable television, general television broadcasting, telephone 
communication (including voice and an image), other linearity business, interactive business and 
telecommunication, and "the future network (Future Net)" that probably covers the function by which 
current offer is made by the amusement system. This "future network" may be the fus£int of a single 
network or two independent networks or more. Probably, with a future network, the new format of 
amusement and business will appear and it will become possible. 

Popular time amount and contention of cautions will become still more intense [ the Information 
Superhighway (Information Superhighway) ("jinx (zincs) etc." created by the Internet, cable television, 
a video conference system, and desktop publishing) of a current format ]. The consumer who has the 
information source of amusement called what 1 00 which competes, becomes independent and is 
distributed widely, and information as a selection branch is not the passive prisoner of an ad message 
which was in the time of the mass media when they have already been centralized. However, advertising 
business is not so important in the Information Superhighway an old place. ~ And it is not welcomed a 
little. — It was only existence. 
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Many consumers of the Information Superhighway have deep suspicion and almost instinctive dislike, 
and are looking at the appearance of the latest advertisement to the tooth space the Internet is large and it 
was [ the tooth space ] open. However, the skeptic thinks. ~ And it refuses. ~ The advertising business 
of a class has almost no similar point with the advertising business of the future. 
This invention offers the new approach to the advertisement of digital age. 

The advertising business according to this invention is based on the communication on other computer 
networks including the network which distributes information by the Internet, the on-line service, the 
future network, and physical media like CD-ROM, and commercial new reality. 
The new design offered by this invention has possibility produced historically of changing into the 
alliance based on mutual respect and mutual profits the isolation which becomes narrow and sometimes 
hostile, between the advertiser and the consumer. The approach offered by this invention is based on the 
following four principles. 

- Cautions, - interest, - support, and - privacy cautions The fundamental proposition used as the 
foundation of this invention intends to be a consumer's attention precious goods. This invention will 
enable the advertiser to pay a consumer's time amount and the price over cautions to a consumer 
directly. In this context, the idea of payment of direct and instancy is new. I hear that the cost 
effectiveness to which direct payment acquires attention of the customer who set to the target from an 
advertiser's standpoint as compared with a mass media advertisement is a high approach, and the direct 
rationality to pay has it. 

this invention — "cautions agency business" ~ the business (it intercedes) which sells and buys a 
consumer's "attention" — the mechanism for — is offered. Cautions agency business competes for 
attention of the consumer of specification [ an advertiser ], or a consumer group. — So, effectiveness and 
value to produce are made into max. ~ The commercial scene what of becomes possible is established. 
"Negative price attachment (Negative pricing)" is one of the means by which an advertiser can compete 
in the system offered according to this invention for available cautions. Negative price attachment gives 
two or more prices which :advertiser who is "passive" contention fixed in the simplest form, and a 
viewer chooses from them. Another innovative idea is a mechanism which competes actively, when an 
advertiser [ say / "a cautions bid" ] bids for a viewer's attention, these bids — a part ~ the evaluation with 
a viewer's interest and the possibility of purchase — the evaluation obtained by accessing the electronic 
profile of the viewer who explained liking and the past consumer behavior in full detail ~ it may be 
based on — . Moreover, a bid may be due to other bids which the "surrogate" of a bid who was able to 
grant the right performs with "auction" protocol. A bid may be explicit or automatic. You may make it 
choose that a viewer makes an audition person's attention bid for an advertiser, and may make it a 
system offer a bid without a viewer's knowledge. 

Interest As mentioned above, overinclusion and inclusion of traditional advertising business are 
insufficient. In contrast with it, the technique offered according to this invention offers the design of the 
advertisement which guarantees what is seen carefully while it is customized so that liking of a 
consumer may be suited as a matter of fact, and an ad message is welcomed by the consumer by that 
cause. Thus, having made possible what an advertisement is finely oriented for based on the interest of 
the consumer according to specific individual (it customizes) makes effectiveness max, and it is useful 
to both an advertiser and a consumer. 

For example, the consumer will give the chance to express the liking to a certain specific kind of 
advertising contents, when choosing seeing an advertisement. For example, supposing the consumer is 
going to purchase the computer, he/she may ask for seeing the advertisement which offers a specific 
model or the technical specification of a gestalt directly. About the commercials of a movie, while a 
certain consumer asks for the clip of a movie, another consumer may ask for the epitome of a plot. 
While some consumers enjoy leisurely worth of a famous-man spokesman advertisement, the consumer 
who looks at the advertisement of food or a drink may ask for the list of a component or nutritions. 
The related new design "demography-delivery (demographic routing)" is the mechanism which can 
deliver an intelligence package or its agent (or agent for what kind of goods or service) directly to the 
purchaser who gets interested and is volitional. Speaking notionally, this being one or more persons' 
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individual, for example, all users suitable in demography, (for example, "all men suitable for the 
following profile"). 

It is the dispatch device in which are used in order to deliver information, and it gets, 
support even if not all the advertisements on a list have the need for a consumer, interest, and the motive 
using [ since will come out and I will be ] cash in her that an object can be set to liking, it very often 
happens that those advertisements tend to be seen and it meets — it comes out. However, the system 
offered by this invention will give her the motive using cash, this invention ~ "a consumer interface 
carbon button" — the image of the next small gold coin ("CyberCoin (Cyber Coin)") of each title on — , 
for example, a list, is given, use of this consumer interface carbon button — "CyberCoin" — although — 
is associated with the well-known technique "a jewel" in the adventure of video game, it is innovative 
and peculiar at the point of transmitting true money value. 

The "CyberCoin (Cyber Coin)" dealings show the radical and innovative change in the semantics of 
support. -, i.e., an advertiser, which chose for an advertiser to support the consumer who chooses 
CyberCoin actually decided on the rather than thing for which the price is rather paid to a direct 
consumer using the price over a consumer's attention for the extensive commercial-scene advertisement 
campaign with lower possibility of succeeding. Therefore, this invention offers the approach of 
separating advertising support from the contents of edit of the media in which an advertisement appears. 
We call this force that separaites the advertising contents from other contents "support of mutual 
independence." 

The technique offered by this invention destroys the link between the advertisements of an ingredient 
and the contents which were supported (or it forms clearly). The advertiser will not necessarily know 
what kind of contents the supported amusement or information is. Instead, an advertiser will merely give 
an advertisement to service, will draw clearly a viewer's profile used as an advertiser's target, and will 
offer the payment of a certain form to time amount and cautions directly to the viewer progresses and 
"looks at" those advertisements. 

How does an advertiser get to know having acquired the value of balancing gold in support of mutual 
independence? What is the thing for preventing that a consumer clicks a cyber-gold (Cyber Gold) 
carbon button, collects credits, and does not read an advertisement? The system offered by this invention 
is a cause and an inclusion system of a check as one example. — It is "the candy and the whip (carrot and 
stick)" which solve this problem. 

approach ~ it can have ~. "the candy (carrot)" in this example is not likely to disregard an 
advertisement, just as an advertisement is displayed in a consumer — it is the interest over a consumer's 
product or service made like. A "whip" is an element with the dialogism prepared during the 
advertisement required as showing a reply or having a dialog with an advertisement to a consumer 
(service becomes possible [ guaranteeing an advertiser ] about the consumer having seen truly and 
having turned cautions by this). 

This invention also presents the concept of "negative price attachment of information." In today's 
commercial scene, amusement (called a "intellectual property" sometimes in attribute) and information 
are whether it has a forward price (positive price) and free. "The information priced [ negative ]" pays 
the price over attention of his or her to a consumer. Since information or the contents does not need to 
be an advertisement in the conventional semantics, this serves as general notices in the direct payment 
by seeing an advertisement. When an ad message is direct to the same extent as the technical 
specification of a new automobile or a computer and gets especially, or when an information message or 
amusement can change people's idea and can affect people, it is between a certain specific kind of 
information, and an advertisement making a mistake in delicately (fine line). Grant of a negative price 
will act effectively to this type of information. For example, it could be used as a means to express a 
political viewpoint, the means which raises the priority of an electronic mail message, or a means to 
have the partner who is likely to become a employer read a resume. The information priced [ negative ] 
will find out the viewer through the individual profile of the potential consumer on the file of a database 
[people who are likely to become a consumer]. 

Privacy In the system offered by this invention, the link between an advertisement and a suitable viewer 
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is formed by referring to the database of a potential viewer's electronic demography -pro file memorized 
in digital one. A viewer profile should be private, dynamic, and interactive. While a system protects a 
member's privacy, it maintains the individual humanity news file which makes it possible to set an 
advertising object to a specific target at coincidence. 

Much business holds a customer's interest and the profile of dealings. (For example, some supermarkets 
hold a customer's profile with "the savings card (savings cards)" which makes it possible for the 
supermarket to pursue each people's purchase and to adjust the sales promotion according to individual.) 
The system offered by this invention receives such a profile, and offers the innovative description and 
application of shoes, a profile — being individual (anonymity) - it can carry out. That is, protecting a 
customer's identity, a profile can be used and can carry out even a bargain sale. For example, in order to 
distinguish liking of a customer, investigating a profile cannot know a customer's identifier or the 
address, although a merchant is allowed. The communication between an advertiser and a consumer can 
be mediated by the "profile bank" which protects a consumer's privacy. 

A demography-profile can let the questionnaire of the interest finished when a consumer applies for 
service pass, and can build it through an electronic trace of the usage (and other peculiarities) of his of 
service / hers. Thereby, a profile is dynamic and may develop based on the hysteresis of dealings of a 
customer. A customer can decide to except any dealings (for example, to purchase seeing a certain 
specific data or a certain specific product) from his profile. In that his profile may be edited any time in 
order that a customer may add or delete the description of interest, and in order to delete all transaction 
registers, a profile is also interactive and is obtained. Thereby, if a customer is hope, he can delete the 
dealings item of of-evidence attachment ****** f^j. ^j^^ purchase of his "adult" movie. A customer 
expresses the interest over seeing a certain specific type of automobile advertisement for one's profile, 
next after he chooses and purchases a new autornobile, he can also change so that those profile items 
may be deleted. 

In addition to a viewer profile, the system offered by this invention may maintain each member's contact 
information at a secret condition. For example, if an advertiser wants to get a consumer's identifier and 
the address, it is necessary to offer for an advertiser to buy it, and a consumer needs to agree with a 
price. Furthermore, a consumer can specify that an advertiser cannot resell a consumer's identifier 
without authorization. : whose proposal which buys a consumer's identifier and the address may be such 
"so that we can send more much information to you if you please, please accept 2.00 dols as a price of 
your identifier and the address, if consumer receives payment (for example, thing for which associated 
"CyberCoin" is clicked) — a consumer's (to a consumer's individual data) identifier and the address ~ an 
advertisement — it is mainly transmitted and 2 dols is moved from an advertiser to a consumer's account 
— I will come out. 

The side face of another this invention offers the technique of two processes for development of an exact 
consumer profile. First, it is called for that a consumer describes himselves at Jyunko (pro-actively). 
This forms a "base profile." Then, in this example, the expression showing a consumer's action "being 
finished (overlaid)", after self-describing. 

A consumer's action can be supervised like. This combination that combines the supervised action with 
self-description brings about the highly precise and granular consumer profile in which it is used in 
order to predict a consumer's interest and action, and it deals. The above-mentioned system can also 
generate a base profile from historical data like self-description. 

Example: In order to show how the advertising dealings with the typical approach mentioned above are 
changed, the short plot which considers as starring "Cynthia (Cynthia)" who is the Internet surfer who 
joined the service offered according to this invention recently will be considered. 
Cynthia will be provided with the list of advertisements from which what she looks at may be chosen 
shortly after he logs on to the homepage by which she was customized. In addition to the questionnaire 
of the individual profile which she finished, the advertisement will be beforehand chosen for her based 
on automatic tracking of her Internet usage till then. For example, today's list may include the 
advertisement of the heavy industrial machine (she is the business partner of a construction firm) for 
carrying the hotel (Cynthia planning the vacation of a there) of the middle price in MAZATORAN 
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(Mazatlan), a package of a sectional telescope (her son's birthday drawing near), the ticket (she being a 
fan) of the foot bowl game of the San Francisco 49ers, the natural dessert article (she being under diet) 
of a new non-fat, and soil. An advertising item not only doubles with Cynthia's interest, but in the 
system offered by this invention, she can customize a certain specific field about those styles, the depth, 
and the contents. For example, Cynthia's love (love of sunsets) of the setting sun, an original rock group, 
and a dance (all objects available from her profile) can be used to customize an advertisement so that she 
can enjoy them further. This highlights important modification of the others from the attempt before 
receiving advertising business. 

the image of a small gold coin with a style with characteristic being displayed on the degree of some 
titles on the advertising list shown to Cynthia — a "consumer interface carbon button" or "CyberCoin" ~ 
it is — . If Cynthia clicks the CyberCoin top with a mouse, an advertisement will be started and transfer 
direct of cash or the credit will be carried out to coincidence at Cynthia's desktop (or a special bank 
account, a credit card, or the bank account of the bank which has tied up with her). This gives Cynthia 
the important cause which looks at an advertisement. An advertisement can contain a certain amount of 
dialogism (for example, selection of the stadium seat of the game of the 49ers, selection of a diet dessert, 
etc.) so that guarantee that Cynthia turned cautions to the advertisement may be given to service by the 
advertiser. This dialogism can make an advertisement more pleasant (for example, thing for which an 
anticipation game, quiz, or joke is given). 

You may make it ask whether it is interested in an advertisement receiving direct communication from a 
merchant to Cynthia, and may make it another CyberCoin for paying the price over telling a merchant 
about Cynthia's identity to Cynthia included. Cynthia can grant the option about whether her identity 
should be released. — Her privacy is protected by it. 

application other than an advertisement: many of principles which make the foundation although an 
advertisement is offered and this invention is very useful — the field of information with a certain still 
more precious **** type — also in ~, it can carry out including the information on — , for example, 
amusement, and the Internet. This invention is more useful than the information which waits to be 
discovered rather to especially the information "that pursues a consumer." In the past, the buyer was an 
active assembly rather than it was able to set in the commercial scene of amusement and information. 
Although a seller exhibits and advertises their goods, a buyer searches. This invention makes it possible 
to reverse these roles. It enables the creator (a writer, a filmmaker, a journalist, a musician, graphic 
artist) of amusement and information, or their surrogate to search for a potential audition person actively 
based on the individual profile on the file of a database. Like the advertisement, such contact will not be 
produced, as long as there is no authorization of a sink's assembly. 
According to this invention, the description of the next addition is offered. 

Tray DIN GUHAUSU: An advertisement, information, and amusement may exist fraternally altogether 
together with a cyberspace in when it is. in order that this invention may process various different 
dealings ~ "tray DIN GUHAUSU" ~ the electronic prototype of a stock exchange — is offered. 
This is the "floor" of the online trade which a buyer and a seller (or their software agent) can find each 
other actively, and can negotiate for dealings, although it will come out, introduction and such dealings 
may spread among many local entrepreneurs who prepare as an agent who is probably processed 
through a central server facility, and who this work granted the privilege to software with when required 
to be, and became independent about himself and who will come out and exist in order to provide they 
community and local ( most local communities ~ usually — ** — it was similar to the shopping 
newspaper which has become) business with service, a part of family management business with the 
little, small advertising business by which rat tail localization of the target was carried out greatly, and a 
special low-tech household industry — a certain contractor who repairs — , for example, an antique violin, 
~ may make it possible to use advertising business, in order to contact a customer first, 
point of interest: various well-known techniques available on the Internet ~ the "on-location" product of 
a bookmark, a hysteresis trace especially in retrieval, and an ON technique — enables a consumer to 
pursue the item of interest. This invention is "the point of interest" which establishes the device for 
holding the epitome of the contents which enables a viewer to pursue all consumption and perusal and to 
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search the free form the latest [ past ], and by which indexing was carried out. 
It can provide. 

Individual homepage: World Wide Web (World Wide Web) enables everyone to hold public 
"homepage" which it can see also by whom and anyone can access by access restriction with the 
identifier password of arbitration. The system offered by this invention applies only to an owner the 
capacity to hold the homepage of the individual in whom access and perusal are possible. Another 
description of these homepages is the point "can drag and drop" the contents between one's individual 
and a public homepage. 

Price setup: If a service operator receives remuneration from an advertiser, a consumer can be provided 
with the service offered by this invention for free. 

Short description of a drawing About these points of this invention, other purposes, and an advantage, 
by reading carefully the following more detailed description about this time of this invention and the 
desirable typical operation gestalt which were coordinated with the following accompanying drawing, 
probably he could understand much more completely and it could evaluate justly. 
Drawing 1 shows the whole environment 100 where this invention is used and it gets. 
Drawing 2 shows the example of the information priced [ forward ]. 
Drawing 3 shows the example of the information priced [ negative ]. 

Direct [ by use of the "CyberCoin" icon ] pays drawing 4 , and it shows the example of clearing house 

payment of finance. 

Drawing 5 shows the linked support. 

Drawing 6 shows support of mutual independence. 

Drawing 7 shows the example of a consumer database. 

Drawing 8 shows the example of demography-delivery. 

Drawing 9 shows the example of an usable approach to that a cautions broker server mediates a 
consumer's cautions goods. 

Drawing 10 shows the example of agency of cautions. 
Drawing 1 1 shows the example of a consumer display. 

Drawing 1 1 A shows the example of the function performed by the agent of software. 

Drawing 12 shows the whole example of processing performed by a consumer computer and the 

cautions broker server. 

Drawing 13 shows the interface of a consumer computer. 
Drawing 14 shows the example of tray DIN GUHAUSU. 

Drawing 15 shows the example of the operation performed by the agent of tray DIN GUHAUSU. 
Drawing 16 shows the example of a display of some advertisements used in case a viewer's reaction to 

an advertisement is recorded. 

Drawing 17 shows the example of down stream processing for recording and analyzing a user group's 
reaction to a series of advertisements. 

Drawing 18 shows the example of the database structure for recording a user's reaction to an 
advertisement, and liking of an advertisement. 

Drawing 19 is the example of the display which shows the website equipped with the system and 
advertisement-with-coupon header for giving a coupon automatically to the purchase of a corresponding 
product or service. 

Detailed description of a drawing Drawing 1 illustrates the environmental 100 whole in which this 
invention is used and it deals. The environment 100 includes a network 102 like the Internet or a "future 
network." Two or more consumer computers 104 are connected to the network 102. Two or more 
information servers 106 and one or more financial clearing house computers 108 are also connected to 
the network 102. The network 102 is enabled to communicate with the computer of others [ each / of 
computers 104, 106, and 108 ]. 

A different consumer can own and operate each of the consumer computer 104. For example, a 
computer 104 (1) can be put on the 1st consumer's house, the consumer computer 104 (2) can be put on 
the 2nd consumer's house, and the consumer computer 104 (N) can be put on the Nth consumer's house. 
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As one example, it can connect with a network 102 and the consumer computer 104 in this example may 
include the conventional desktop personal computer or conventional workstation which can perform 
customized software which supports the service offered by this invention. 

In this example, the software agent 110 may be formed in each consumer computer 104. The software 
agent 1 10 includes the software process performed in the name of a consumer instead of a consumer. 
These software agents 1 1 0 perform a task based on directions of the consumer who owns a computer 
104. With the operation gestalt mentioned later, in order to bring home so that the information can be 
used by consumer computer 104 while retrieving information, even other computers [ computer / 104 / 
consumer ] (for example, server 106) can move the software agent 1 10. 

A server 106 memorizes information and spreads the information to the consumer computer 104 on a 
network 102. For example, a server 106 may be made to play "the broker of cautions", or the role of 
"tray DIN GUHAUSU", and may be made to supply the consumer software agent 1 10 using perusal, the 
advertisement re-perused, or other information a consumer. 

The financial clearing house 108 in this example bears the responsibility of superintending and/or 
performing dealings of finance. For example, the financial clearing house 108 may hold account or 
dealings information for [ each ] the consumer actuation computer 104, and may bear the responsibility 
which ensures that the price over that a consumer performs payment to some contents of information 
delivered by them and having turned cautions to other contents of information delivered by the 
consumer to the consumer is paid. 

For example, drawing 2 shows roughly dealings including "the information priced [ forward ]." 
It is assumed that a consumer demands for example, a television program, the music recorded 
beforehand, a magazine, a newspaper paper, or precious information like a research report. In this 
example, a consumer may demand such information through the consumer computer 1 04, and such 
information can also be delivered to a consumer by the digital format with a consumer computer and/or 
other means. In this example, the consumer who demands and consumes such information is required as 
paying price to the provider of such information. Drawin g 2 is a "price tag" which requires payment of 
this amount (shown by the opened hand 54) while describing the price of that information for the 
information provider who offers the precious information 50. 

It is shown [ both ]. Of course, since actual dealings are electronically produced in this example, the 
physical dealings shown in drawing 2 cannot but be the things for explanation, electronic in a detail — "a 
price tag" 

52 (namely, request to pay) will be given to the consumer computer 104. A consumer (or a consumer's 
software agent 1 10) can do payment to the request to pay giving a suitable quantity of digital cash, 
and/or by giving the license which pulls down a suitable quantity of gold from her account to the 
financial clearing house 108. If such license paid or paid is received, the information provider will open 
the precious information 50 to the consumer (for example, thing for which a decode key or other 
information required in order to make it open wide fi-om transmitting it on a network 102 and/or an 
information container, or other protection formats are given to the consumer computer 104). 
"The information priced [ negative ]", i.e., an advertiser, a cautions broker, or other groups look at it to a 
consumer, and drawing 3 shows the example of the information which will pay price so that I may have 
cautions turned. For example, the lingerie firm may desire to pay price so that the advertisement of the 
lingerie product of the new route of the firm may be seen to a specific consumer. In drawin g 3 , the 
information 56 with which the consumer is provided expresses the advertisement of such other 
"information priced [ negative ]." "Price tag" 58 of the imagination related with information 56 display 
the amount of the price over turning cautions to the information 556 an information provider is going to 
perform to a consumer, in this example, a consumer uses his own computer 104, in order to read 
information 56 (and the thing for which it had a dialog with information and he turned cautions to that 
information by it with some operation gestalten — an of-evidence attachment ** sake). The payment [ an 
information provider / a consumer ] by paying in the form of digital cash and/or a credit to a consumer's 
(for example, registered by the clearing house 108 of finance) account, and giving 60 in response to 
having turned cautions to information 56. 
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As mentioned above, it may pay and dealings 54 and 60 may be processed through pulHng down or the 
credit of the account pay and according to a clearing house 108 with the direct digital cash from /, or a 
coupon (for example, method of the cash payment limited to the application) to the consumer computer 
104. The digital cash transaction in the consumer computer 104 has the advantage of giving instancy and 
direct electronic payment. For example, each consumer computer 104 can hold the warehouse ("savings 
box") of digital cash. Dealings of the information priced [ forward ] as shown in drawing 2 decrease the 
digital cash in a warehouse, and dealings of the information priced [ negative ] as shown in drawin g 3 
make the digital cash in a warehouse increase. Digital cash transaction of such direct payment (or 
electronic coupon distribution) 

It **, and it can distribute and the intervention from the computer of a center like the financial clearing 
house 108 is not needed. 

Drawing 4 shows the example of dealings using the financial clearing house 108, in order for both 
advertisers and consumers to pay and to transmit 60 based on the "information priced [ negative ]" 
dealings shown in drawin g 3 . In this example, the icon 62 of coin ("CyberCoin") is displayed on the 
consumer computer 104. CyberCoin is paid, or expresses other causes (for example, coupon) with this 
example, and enciphers an information provider's network address in it. A consumer moves cursor on 
the CyberCoin icon 62, and can determine to see the advertisement associated by clicking the carbon 
button of a mouse pointing device (expressed by the arrow head 64). 

Since [ which pays by this action or is expressed by the CyberCoin icon 62 ] it knows if some the 
bonuses of other will be moved to their ovm credit, the consumer has the motive to perform this 
actuation. Clicking CyberCoin will make the automatic incorporation on a network 102 of the 
advertising information related with CyberCoin start. 

Although the remuneration (for example, direct cash payment) expressed with this example by 
CyberCoin has general usefulness, probably, in another example, such compensation has the limited 
value similar to a coupon (based on the currency exchange base of 1 to 1 , changed to cash only for the 
purchase of a limited set like purchase of the product with which specification was specified), 
as mentioned above, as for one possible configuration to pay, the consumer chose the CyberCoin icon 
62 as conditions to the consumer who offered the demanded information or [ replying to a suitable 

question probably, while having a dialog with an advertisement ] ~ or responding — a consumer's 

computer 104 ~ receiving ~ direct payment ~ the digital cash 60 (a) 

It is giving with a ** form. Another possibility is a suitable thing for which a financial database 1 10 is 
maintained so that it may pay and gold may be pulled down from an advertiser's account as it is also in 
an amount 60 (b), and it may remit to a consumer's account to the financial clearing house computer 
which updates a financial database 1 10, when the consumer computer 104 has a dialog with the financial 
clearing house computer 108. For example, the CyberCoin icon may include the hypertext link 
embedded on the central website, in order to manage the CyberCoin credit. 

This hypertext link makes a user's browser automatically changed to a central website, when a user 
clicks a coin top. A browser accesses a central website, in order to merely record the credit to a user's 
coin account, and it is changed to the first site which displayed CyberCoin next. A user may not notice 
that the browser was changed from / to the central site. However, supposing the user does not have the 
account to a central site, the central site will show the registration screen to the new user who asks a user 
to open coin account. 

If you wish, the following information-text will be displayed on the screen of drawing 4 . : Direct pays. 
We enable an advertiser to pay direct price to your time amount and cautions. If CyberCoin to which the 
amount of money was attached horizontally [ the ] can be seen, in order to transmit the amount of money 
to your own account, please merely click. (Some advertisements may ask for your dialogue.) The 
advertisement containing CyberCoin is shown by an icon and the total amount of money of the coin of 
all them on your homepage advertising list. 

We also enable an advertiser to offer a coupon, these coupons "draw" (except for the case where it is 
required that you should not do so) a suitable advertisement — things — except — there — specially — any 
~ it is not . Therefore, - advertiser who you do not need to look at a store and does not need to turn does 
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the activity. 

Drawing 5 shows the concept of "linked support" and drawing 6 shows the concept of "support of 
mutual independence." As explained in the top, the "support linked" model shown in drawing 5 is the 
traditional approach an advertiser 62 delivers their advertisement to a consumer 64 by the mass media 
provider 66. In the model of drawing 5 , an advertiser 62 pays the price for including the advertisement 
68 embedded by the amusement or other contents 70 which are distributed to the consumer 64 by the 
mass media to the mass media provider 66. Drawin g 6 shows the support model of the mutual 
independence offered according to this invention. Drawin g 6 shows signs that the contents 70 of 
information offered by the producer 66 were separated from the advertisement 68 offered by the 
advertiser 62 using support of mutual independence. An advertiser 62 can pay the price over seeing their 
advertisement 68 and turning cautions, and can pay to a consumer 64 directly by 60 (a). It pays, and 60 
(a) is used although [ which pays and pays 60 (b) to an information provider 66 ] it is [ for receiving this 
offer of the amusement or other information 70 that a consumer 64 wishes to access ] another, and it 
deals in it. Support is separated from the contents of the supported amusement or service 70, and brings 
a consumer many profits. 

As discussed in the top, since an advertiser 62 can define the object of their advertisement 68 correctly 
and efficiently by the specific consumer 64 who got interested in the advertisement, the support model 
of mutual independence shown in drawing 6 is advantageous. In this example, the system 100 is 
supporting the decision of such a more exact object by providing each consumer 64 with the database 
120 carried out for each people. The example of a consumer database is shown in drawing 7 . The 
database 120 may include the contact information 122, the interest profile information 124, the account 
hysteresis information 125, and the digital cash warehouse 126. The contact information 122 identifies a 
consumer 64 so that other computers (106 for example, 108) can take the consumer computer 104 and 
contact (or as direct as the consumer on means of communications other than network 102). The 
consumer interest profile 124 includes a consumer's interest, a peculiarity, the demography-information 
that liking is explained in full detail, and the information on other. This consumer interest profile 124 
information can be used in order to set an advertising object to the specific consumer who exists 
alternatively and not to be targeted at other people by the advertiser 62 (for example, it can perform 
delivering a skateboard advertisement to a teenager's boys, delivering the advertisement of children's 
clothing to a mother, delivering conservative investment information to a retired employee, delivering 
the advertisement of a golf product to a golfer, etc.). When [ which uses digital cash / direct ] paying, 
similarly the consumer database 120 may include the digital cash warehouse 126 which was discussed in 
the top. 

In this example, the consumer database 120 is the DS made by consumer computer 104, when a 
consumer registers to receiving an advertisement, and information and service by the system 1 00. For 
example, at the time of registration, the consumer computer 104 may display the information which is 
asking for the questionnaire and the consumer, in order to acquire the following identity information. : 
Individual data We make each member's contact information secret. If an advertiser wants to get a 
consumer's identifier and the address, it is necessary to offer for an advertiser to buy it, and you need to 
agree with a price. (You can specify further that you cannot resell your identifier without your 
permission of an advertiser.) The proposal which buys your identifier and the address is such. : Please 
accept 2.00 dols as your identifier and a price of the address so that how and we can send more much 
information to you. 

if it receives when you click a coin top - your identifier and the address ~ an advertisement (from your 
individual data) ~ it will mainly be transmitted and 2 dols will be transmitted to you from an advertiser. 
Contact information-secret We never release this information. However, in response to the proposal of 
the advertiser of paying the price over your identifier and the address to you, you may decide that an 
identifier and the address are released. There is no approach an advertiser can access this information 
without the consent for every affair of yours. 

your identifier: First name Middle name a last name — your telephone number: Please place the 
telephone nvmiber to which how or we can contact you. 
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your address: Address #1 Address #2 City A state (State) or district (Province) Zip code (Zip Code or 
Postal Code) a country - your electronic mail handle: Please choose how or a "(it is (like nickname or a 
screen name)) handle" for your e-mail account. All usual selections are small letters and are continuing 
your last name immediately after the initial of your beginning. 
For example, Jane OAK Lee (Jane Oakley) will use "joakley." 
I wish to perform my handle as follows. 

Your password: Please choose the password for your e-mail account. Although it should be made what 
can be remembered easily, it is not arranged by what is guessed easily. 

Your password can be made without a tooth space into the die length between four characters and 1 6 
characters. Usable alphabetic characters are only the alphabet, a figure, and an underline. 
I wish to perform my password as follows. 

The information offered by this consumer is memorized by the contact information block 122 of the 
database 120 of drawing 7 , Similarly a consumer may be requested to offer useful information on the 
occasion of the time of registration for forming the interest profile 124. 

For example, the consumer computer 1 04 may display the following "profile questionnaire" and the 
associated information which requires the specific demography -related information which exists from a 
consumer at the time of registration. 

Profile We hold the individual profile for each member of ours. Although this is separated from your 
contact information, it is completely the same with it being under your management. You decide 
whether you should make it available for an advertiser. Probably you will desire to make your profile 
available, keeping your identifier and the address secret. This will make it possible to adjust their 
advertisement according to your interest without an advertiser's infringing on your privacy. 
You can edit and update your profile at any time. In addition, you can decide at any time whether you 
should make it include a retrieval topic in your profile, when choosing to retrieve new information. 
(These "anonymous retrieval" enables you to search the field of the interest which does not desire to 
include in your general profile.) You "can evaluate" the seen advertisement and can also enable our 
adjustment of your profile. 

Your profile-secret We use this information, in order to cover a screen over an advertisement according 
to your interest. We never release this information without your consent. You are a "blind profile" 
without your identifier and the address about this profile. 

It will carry out and an opportunity to make it available will be given to an advertiser (in bottom). This 
will make it possible to adjust an advertisement according to your interest, without an advertiser getting 
your identity. 

your sex: Woman a man - your birth date: (your birth date — a MM-DD-YY format — it is ~ 08-29-71 
[ for example, ] ~ as — please input) 

Race classification: s (for example, an African American, the people from Asia, the people fi-om Latin 
America, a white, etc.) 

Your race classification is religion. : As for your religion, you are interested. : Please list that in which 
you are interested here. We use this information, in order to cover a screen over your advertisement. It is 
useful to limiting your list to a rather simple noun or a rather simple phrase from a sentence, for 
example, : ~ availability of a profile: Your profile does not include your contact information. Although 
you will still be "anonymity" if you keep it available to an advertiser (default), an advertiser can adjust 
those advertisements according to your interest. Although we can still cover a screen over your 
advertisement even if you hide your profile, an advertisement may become not not much interesting by 
"it is general", and the amount of money paid to you may also become low. 
Please hide my profile from an advertiser. 

In this example, the contact information 122 and the interest profile 124 will be used independently, as 
mentioned above. For example, if a consumer 64 agrees, a system 100 can open not a user's contact 
information 122 but a consumer's interest profile 124 to an advertiser 62. This "blind profile" 124 can be 
used in order to define the object of their advertisement 68 by the advertiser 62. 

Drawing 8 shows the example which used the consumer interest profile 124, in order to define the object 
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of an advertisement 68. In this example, an advertiser 62 (1) creates the advertisement 68 of which 
complains to the specific consumer 64 and it does not complain to other people. It mainly appeals to a 
consumer with a certain specific liking (liking shown according to the stripes of a rhombus and slant) as 
this schematic diagram against the advertisement 68 created by the advertiser 62. An advertiser 62 
provides with an advertisement 68 the server computer 106 which plays a cautions broker's role. 
Fundamentally, the cautions broker computer 106 (1) is a fixer between a consumer 64 and an advertiser 
62, and the function to orient an advertisement 68 with the suitable consumer 64 based on a consumer's 
interest profile 124 is performed (refer to drawing 9 ). In the example of this drawing 8 , the cautions 
broker computer 106 will memorize the contact information 122 related with the copy of the present 
interest profile 124 about each consumer 64. However, the authority to open a consumer's information to 
an advertiser 62 may not be granted to the cautions broker computer 106 by no consumer 64. Instead, an 
advertiser 62 specifies the demographic statistics of the consumer 64 who wants an advertiser to show 
an advertisement 68 as the cautions broker 106. The server 106 will orient the advertisement 68 only 
with the consumer with the profile 124 which suits the demographic statistics specified by the advertiser 
62 in the demography -information specified by this advertiser as compared with each interest profile 
124 of a consumer 64 (for example, not 64 (N) but 64 (1), 64 (2)). 

In this example, the consumer interest profile 124 will be memorized in the consumer computer 104 
and/or the cautions agency server 106. In any case, a consumer's interest is shown by one or more 
software agents 110 who act for a consumer even when a consumer's computer 104 is erased. 
The software agent 110 "can live" anywhere in a system 100. The software agent's 110 function is 
interrupting the filter advertisement 68 (or information on other forms it probably competing for a 
consumer's 64 attention), in consideration of the consumer interest profile 124, or sifting. Adaptation of 
having reached the threshold (for example, it being able to adjust by the consumer "owning" a profile) of 
interest is shown in the form of the "agent report" which consists of an epitome and a pointer which 
points out information, the following information-text is displayed on the consumer of the system 100 
about an agent ~ will come out and I will be : Agent of interest interest — yet ~ what kind of 
advertisement — they are the main tools for mainly holding cautions very much. If you join us and fill in 
your profile, we will make the individual agent for you. This agent discovers and inspects a new 
advertisement, in order to find your interest and the suiting advertisement, and he works by continuation 
for 24 hours. Next, if you log in, these advertisements are waiting for you. Supposing you find the 
advertisement which he does not like, your agent will perform feedback from you and will correct action 
according to it. It is not [ of putting up with the advertisement which does not give you interest ] 
reasonable. 

You can also start "a retrieval demand" to which the interest thought of suddenly is satisfied. According 
to the default, we will give your individual agent this work, and this new interest will become a part of 
your profile. However, you can also require that a search should be performed by new "secret agent" 
who will not affect your profile. 

us — the agent of the 3rd class — a salesman — is also offered. This is the agent who discovers the viewer 
who got interested and commits an advertisement for the advertisement itself made into what attracts 
their attention. However, it is not said that it comes, without unlike the salesman in the real world, the 
automatic-control version's telephoning without front blur, and being welcomed. Your individual agent 
has priority and advertising acknowledgement is required first. 

In order that the advertiser of a large budget may extend the field of their interest by this, while 
CyberCoin can be used, the advertiser of a small budget can depend for taking the spontaneous audience 
who is their assembly which got interested most and communication on their salesman. 
Many cautions agency servers 1 06 can be made to exist. Each cautions agency server may offer the 
fields (for example, opera, a winter sport, etc.) of a specific interest, a specific geographical field, 
specific demography-fields, or what kind of such combination. Drawing 10 shows the example of a 
configuration containing two cautions agency servers 106 (1) and 106 (2). Generally especially the 
cautions agency server 106 (1) will mediate the advertisement and other information relevant to skiing 
in relation to the winter sport. Thereby, the cautions agency server 106 in this example (1) memorizes all 
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the works of the advertisement (or other information) (1) 140 relevant to skiing. A server's 106 (1) 
purpose is that possibility that it is interested or interested in the skiing advertisement based on their 
consumer interest profile 124 delivers these skiing advertisement 140 (1) to a high consumer's computer 
104. 

Adaptation with an advertisement and the interest profile 124 can be performed using "relevance 
indexing" based on the hierarchical tree structure. For example, a user assumes that he likes cello 
NIASU Monk (Thelonius Monk), a jazz trio, and popular vocal music. An advertisement or other 
information relate to the album "you do not forget me" (You Won't Forget Me) of Shirley Horn (Shirley 
Horn). An adaptation algorithm picks up the light relevance from the fact that this is jazz piano music 
(even if it is not Monk), and the strong relevance from the fact that this is popular female vocal. An 
algorithm should just follow the branch of the tree containing the index point to above or down. The 
scattered joints can be unified with the parents while the joint which became overcrowded at : index 
point in which it is kept dynamic in itself [ tree ] and deals is subdivisible. It is not needed for a child's 
joint to have a common element from - twin for whom to express parents* low order group is only 
needed. 

Other cautions agency servers 106 (2) which show drawing 10 memorize the advertisement 140 relevant 
to opera (2), and have the purpose of delivering these advertisements to the consumer who loves opera. 
The consumer computer 104 (1) illustrated to drawing 10 memorizes the consumer interest profile 124 
which specifies skiing and opera as a field of interest. In this example, the software agent 1 10 (1) 
connected with a consumer's computer 104 (1) will cross a network 102, and will move, in order to visit 
each of the cautions agency server 106, 

a server seems, as for an agent 1 10, to set an advertisement by a consumer's interest profile out of all 
their works 140 - ** ~ the cautions agency server 106 is provided with a user's interest profile 124 so 
that it can try - I will come out. With another operation gestalt, the software agent 1 10 will keep the 
interest profile 124 secret, and will perform adaptation itself based on the advertising profile criteria 
offered by the cautions agency server 106. If adaptation is found, the advertisement with which the 
cautions agency server 106 suited a consumer's computer 104 will be delivered, or the agent 110 will 
search the advertisement. Or the software agent 110 will instead search the advertising short epitome 
which "is a thumbnail", and will display them on it on a consumer's computer display (refer to drawing 
11 ). In this example, each advertising "thumbnail description" can be displayed with the associated 
CyberCoin icon 62 by consumer computer 104. 

Retrieval of the associated advertisement which was described by "thumbnail description" and the 
display of the advertisement of a up to [ a consumer's computer 104 ] will be started when this "clicks" 
the CyberCoin icon 62 top with which the consumer was related, as explained in relation to drawing 4 . 
In order to guarantee that the consumer turned cautions to the advertisement, an advertising display may 
question a consumer otherwise, and may require a dialogue of a consumer, if this process is completed 
well, or the digital currency of a certain amount will be deposited in a consumer's digital cash warehouse 
126 — or — instead, a credit is carried out to a consumer's account — having — the financial clearing 
house computer 108 — an advertisement ~ gold is pulled down from the main account ~ I will come out. 

Drawing 1 1 A shows the example of the process performed by a consumer's software agent 1 10, in order 
to create the screen shown in drawing 1 1 . Whenever a new advertisement reaches the cautions agency 
server 106 ( drawing 1 1 A, block 180), a cautions agency server creates an advertising index, and the 
software agent 1 10 is provided with it for a display ( drawing 1 1 A, block 182). If a software agent 
reaches the cautions agency server 106, in order that he may look for adaptation between the consumer's 
interest profile 124, and the demography-information corresponding to the advertisement held by the 
cautions agency server by which indexing was carried out, the advertising index held by the cautions 
agency server is scanned ( drawing 11 A, block 184). 

The software agent 1 10 and/or the cautions agency server 106 will remove all (or it saw over the specific 
time frame) the advertisements that the consumer already looked at from the adaptation list ( drawing 1 1 
A, block 186). The software agent 1 10 is the block ( drawing 1 1 A) 188 which will return to a 
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consumer's computer 104 at the degree with the file of each advertisement which suited of thumbnail 
description. The software agent 1 10 will display the contents of this thumbnail file on a consumer's 
computer 104 with the CyberCoin icon 62. Selection of the associated CyberCoin icon 62 makes the 
dialogue between a consumer's computer 104 and the cautions agency server 106 which memorizes the 
advertisement which suited start (refer to following). 

Drawing 12 shows the whole example of processing performed by the dialogue between the cautions 
agency server 106 and the consumer computer 104. The consumer will have a dialog with CyberCoin 62 
related with the advertisement discussed in the top, as shown in drawing 12 ( drawing 12 block 200). It 
distinguishes whether the software process which is operating on a consumer's computer 104 has a 
certificate with a consumer's effective computer 104 (software agent 1 10), after collecting dialogue data 
( drawin g 12 , block 202) ( drawin g 12 , decision block 204). In this example, all the registered 
consumers can give the digital certificate which identifies them, if the consumer has not registered yet, 
she does not have an effective certificate — it will be (the "no" outlet of the decision block 204, drawin g 
12 ) — since — to all finish subscription procedure instancy and to draw up a temporary certificate at this 
time, is asked (for example, in order to obtain a consumer's identifier and password) ~ will come out 
and I will be (blocks 206 and 208, drawing 12 ). The above-mentioned process sends certificate data and 
the collected dialogue data to the network destination (universal resource locator (URL) address) which 
collected certificate data (block 210, drawing 12 ), and was specified by operated CyberCoin 62 next 
( drawing 12 , block 212). The process currently performed on a consumer's computer ip4 will wait for 
a reaction to the degree, or will perform other unrelated activities, 

a consumer to information — receiving ( drawing 12 , block 220) ~ the software process currently 
performed on the cautions agency server 1 06 immediately directed by CyberCoin 62 operated by the 
consumer uses the certificate data transmitted by blocks 210 and 212 for specifying a consumer's 
account ( drawing 12 , decision block 222). Supposing account does not exist, the cautions agency 
server 106 will distinguish whether account of whether a consumer is new subscription and a consumer 
was closed for a certain problem ( drawing 12 , decision block 224). The cautions agency server 106 will 
make new account automatically because of new subscription ( drawin g 2 , block 226), and will display 
**** of the following on the server as an introduction of a subscription process, since new subscription 
is encouraged. : New approach to the internet advertising based on the following four principles: Note 
Your attention is precious goods. We enable an advertiser to pay your time amount and the price over 
cautions to you directly. 

Interest Interest is still the main tools for having cautions. We offer the agent who covers a screen over 
an advertisement according to your interest, and the agent to whom an advertisement carries out the help 
which finds you. 

Privacy Your individual data are your private property, and your profile is precious. We enable you for 
you to control the data and those economic earnings, and to pay the price for access of an advertiser to 
you. 

Support An advertiser supports a product by television and printing. On the Internet, an advertiser can 
support you immediately now. Support flows into the service which you chose through you. It is not 
necessary to relate an advertisement with the contents of amusement. 
Please join immediately now. It is no charge! 

The cautions agency server 106 distinguishes whether the dialogue of a user with an advertisement is 
appropriate based on the dialogue data which were collected by the degree with block 202 and 
transmitted to it by block 212 ( drawing 12 , decision block 228). The appropriateness of a dialogue will 
be dependent on the specific requirement related with the advertisement, for example, the thing for 
which, as for another side and other advertisers, the consumer turned cautions to the advertisement 
although some advertisers probably did not need a dialogue — of-evidence attachment ** ~ a detailed 
dialogue is required ~ I will come out. When a dialogue is unsuitable ( drawing 12 , "no" outlet of the 
decision block 228), or when a consumer's account "is not good" ( drawing 12 , "no" outlet of the 
decision block 224) 

being alike — a process returns with a failure code to the degree (block 234). 
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On the other hand, when a consumer makes all exact A consumer's account is updated in order that the 
cautions agency server 1 06 may do the credit of the monetary value displayed by operated Cy berCoin 62 
to a consumer (or price is paid directly) ( drawing 12 , block 230). (In order to prevent that a consumer 
receives additional remuneration by repeating the same process of the same advertisement and merely 
continuing) That database is updated so that this specific CyberCoin may be made into an invalid 
( drawing 12 , block 232), and it returns with a success code. The message which shows a success or 
failure to the degree is transmitted to delivery ( drawing 12 , block 236) and its message by the network 
102 to a consumer's computer, and the cautions agency server 106 is received by a consumer's computer 
104 ( drawing 12 , block 214). 

. a consumer's computer 104 shows feedback (for example, the sound from which coin fell to the savings 
box to the success of dealings is sounded) ..**********( drawing 12 , block 216) . The information on 
the addition from a consumer will be required in order that the process may complete a subscription 
process, if the consumer is not registered before it ( drawing 12 , block 216). 

It is the block ( drawing 1 1 A) 1 99 which will start the adaptation process mentioned above always 
when referring to drawing 1 1 A once again and a consumer's interest profile 124 changes supposing a 
consumer's software agent 1 10 wishs similarly. In this example, a system 100 will pursue a consumer's 
activity and will explain a consumer's profile 124 in full detail automatically. In addition, it makes it 
possible to see and edit description according [ a consumer ] to the plain language of one's profile 124 in 
the system 100 in this example always, and to add something to it, or to delete something from it. 
Thereby, if a consumer is begirming to look for a new automobile, for example, he can edit so that 
interest [ as opposed to a certain specific class or the automobile of a category for one's profile 124 ] 
may be added. Modification of such a consumer's profile 124 will carry out the new scan for making a 
software agent do indexing of a consumer's profile 124 again ( drawing 1 1 A), and fitting him with 
block 192 and an advertisement ( drawin g 1 1 A, block 194). 

If drawing 1 1 is referred to once again, the software agent 1 10 in this example will display "coupon" 63 
which can be used for starting the automatic activation process of sending an advertisement to a 
consumer in addition to CyberCoin 62. A coupon 63 avoids the profile adaptation process mentioned 
above by the ability of a consumer being made to carry out the direct expression of the wish which 
receives a specific product or the information about service (or the product of a specific class or service). 
For example, if a consumer "clips" the coupon for non-fat desserts, a consumer's software agent 1 10 will 
search thumbnail description of such all advertisements while searching automatically the advertisement 
related with the coupon ( drawing 1 1 A, blocks 196 and 198). Such a coupon may be published by goods 
or the specific manufacturer of service, or is more common, and may be oriented with the class or range 
of goods or service. In this example, the coupon icon 63 is displayed on a consumer's computer 104, in 
order to show that a coupon is effective, and the associated thumbnail description which was searched 
by the software agent 1 10 is adjoined and displayed on a coupon icon (shown in drawing 1 1 ). A 
consumer only merely clicks the coupon icon 63 top, and will look at the associated advertisement. 
Drawing 12 shows the software control process which will be chosen and (letting actuation of Windows 
(Windows) or other menu drive methods pass) started on a consumer's computer 104, in order that a 
consumer may have a dialog with a system 100. In this example, a consumer may also choose one of the 
displays from which some differed, after logging in ( drawing 13 , block 300) ( drawing 13 , decision 
block 302). The following five different "displays" is offered in this example. : - thumbnail Setup of - 
retrieval Investigation of - account Modification of - profile Reference of the hysteresis of - past A 
consumer's selection of a "thumbnail" display displays the associated screen similar to the screen shown 
in drawing 1 1 ( drawing 13 , block 304). the advertisement with which the consumer was displayed ~ 
deleting ( drawing 13 , block 306) ~ the advertisement displayed (for example, thing for which 
displayed CyberCoin 62 or the coupon 63 is chosen) is seen — will come out and I will be ( drawing 13 , 
blocks 308,310, and 312) 

. A consumer may place an order to specific goods or service ( drawing 13 , block 314). (having a dialog 
with them for example, in response to the advertisement with which some were displayed) "I liking this 
advertisement" or the feedback [ a consumer evaluates the displayed advertisement ( drawing 13 , block 
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316), and ] "I do not like this advertisement" — an advertisement ~ you may mainly give. This feedback 
is used in order to adjust a consumer's interest profile 124, and it deals in it. 

"Retrieval" facility screen ( drawing 13 , block 318) will make it possible to search by the long list of 
thumbnail description, in order to find out the object of the interest of specification [ a consumer ]. A 
consumer may specify a target (for example, all automobile advertisements are seen), in order to choose 
the low order group of available description as a display ( drawing 13 , block 320). 
a consumer ~ a profile edit screen — choosing ( drawing 13 , block 326) — description by the plain text 
of a consumer's interest profile 124 is displayed, a consumer edits the profile, and the consumer 
computer 104 makes it possible to add or delete items ( drawing 13 , block 328). 

When a consumer calls an account follow up screen, it enables it to re-examine its account information 
125 in this example ( drawing 1 3 , block 322). A coupon 63 may be deleted for a consumer to want to 
suspend that a system 100 searches automatically the advertisement linked to the coupon ( drawing 13 , 
block 324). 

a consumer - a hysteresis option - choosing ( drawing 13 , block 330) — a consumer's computer 104 
shows the contents of the account hysteresis 125, and a consumer enables it to delete items ( drawing 
13 , block 332) 

a consumer ~ an account option - choosing ( drawing 1 3 , block 322) — a consumer's computer 104 
also enables a consumer to display account information (for example, balance memorized in the digital 
cash warehouse 126), and to delete the coupon 63 in which the consumer is not interested any longer 
( drawing 13 , block 324). 

Tray DIN GUHAUSU Cautions agency business will process setting up a target for the information 
which was mainly able to attach the value that it is sure and in the negative, as discussed in the top. Tray 
DIN GUHAUSU generaUzes this. Using a "stock exchange" concept or a "commodity exchange" 
concept, it extends the concept so that the goods of the arbitration on the electronic network 102 and 
dealing of service (information is included) may be included. The tray DIN GUHAUSU concept has 
generalized the cautions brokering duty mentioned above in at least two fields. In the first place, a 
consumer's software agent 110 will carry not only a consumer's interest profile 124 but specific 
purchase/selling retrieval directions emitted by the consumer. The items for "sale" and an informational 
provider can have the agent (called a "salesman") of the software which searches for the buyer who 
similarly got interested actively do a substitute to the second. The both sides of a salesman and a 
consumer's agent may use the interest adaptation technique of making the same foundation. 
Drawin g 14 illustrates the operation gestalt of the system 100 containing tray (like cautions broker who 
discussed in top, it performs using standard computer network server) DIN GUHAUSU 400. In this 
example, each tray DIN GUHAUSU computer 400 performs the "salesman" software agent 402. The 
software agent's 402 purpose is selling information to a buyer (namely, consumer software agent 110) 
with the mind, in this example, a consumer retrieves and collects the information concerning a certain 
specific type of automobile in a consumer's software agent 1 10 — as — moreover, a consumer — it is 
programming to acquire the information on medical based on the latest medical checkup most. A 
consumer's software agent 110 memorizes these directions 404, and in order that tray DIN GUHAUSU 
may distinguish whether it has directions and the information to suit, he transmits directions to each of 
tray DIN GUHAUSU 400. In this example, tray DIN GUHAUSU 400 (1) is a car dealer firm which 
sends out an automobile to a commercial scene. A visit of tray DIN GUHAUSU 400 (1) of a consumer's 
software agent 110 will compare the directions emitted by a consumer's agent with available information 
or available items (for example, proposal for selling the automobile of the specific class shown by the 
database or report 406) from tray DIN GUHAUSU 400 (1). A consumer's agent 1 10 will return to the 
consumer computer 104 with the result it was reported that a consumer can consider the report and can 
take the further action (for example, the individual and direct communication which sell an automobile 
are taken) that an adaptation process was. Tray DIN GUHAUSU 400 of an automobile (1) will be 
performed by asking a consumer for the price over this service, and that claim letting the direct digital 
cash payment from a consumer's digital cash warehouse 126 pass, and/or pulling down gold from a 
consumer's account, and repaying a seller's account by financial clearing house computer 108. it can use 
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also for dealing of this same mechanism and what kind of other types of precious information "for 
example, medical tray DIN GUHAUSU 400 (2) the medicine report 410 - sold.'* Thereby, a 
consumer will grant his agent the authority to actually complete dealings in accordance with the criteria 
(for example, for payment of many not to be carried out from X dollar) specified by the consumer while 
granting his software agent 1 10 the authority to search thumbnail description or other marks about a 
certain sales article eye. 

Drawing 15 is the whole example of a process performed by the system 100, in order to manage the 
agent of tray DIN GUHAUSU. carrying out the new proposal at which someone sells something ~ 
wishing ( drawing 1 5 , block 450) -- a system 100 makes the associated selling agent 402 ( drawing 15 , 
block 452). Similarly, the new demand ( drawing 15 , block 454) which purchases items will bring about 
the purchase agent's 1 10 creation ( drawing 1 5 , block 456). Probably, the process mentioned above 
exists a consumer's attention in the agent function and coincidence relevant to the cautions agency which 
brings about creation of "he buying it" or the **** agent "who sells" which were mentioned above as 
goods ( drawin g 1 5 , blocks 458, 460, 462, and 464). Tray DIN GUHAUSU 400 will create one or more 
indexes of the items ( drawing 15 , block 466) currently dealt in by the degree. All adaptation made to 
promising specific buyer and/or specific seller before will be removed, in order to buy a tray DIN 
GUHAUSU computer, to perform the scan for adaptation of /sale ( drawing 15 , block 468) and to avoid 
a duplicate, if the purchase agent 1 10 and the selling agent 402 meet by tray DIN GUHAUSU computer 
400 ( drawing 15 , block 470). If an agent can grant the authority to complete dealings, the tray DIN 
GUHAUSU computer 400 will complete dealings, and will prepare the suitable fund which should be 
transmitted through the direct or financial clearing house 109 ( drawing 15 , block 472). The tray DIN 
GUHAUSU computer 400 will tell a consumer's computer 104 about the result of the (if the authority 
for a consumer's agent to complete dealings is not granted, the found report of adaptation is filed) 
dealings at the degree ( drawing 15 , block 474). 

Thus, more quickly than what kind of other existing selling mechanisms, the configuration of tray DIN 
GUHAUSU mentioned above is designed so that it is low costs more, and it may be higher accuracy 
from more people and a buyer and a seller may be introduced. The example of some possible tray DIN 
GUHAUSU function includes an actual stock exchange, an information clearing house, law service and 
law information, a medical service and medical information, business information, a cable program and 
a movie, a yellow page, catalog selling, the classified advertisement, the technical magazine, and the 
interest community (community-of-interest) facility. According to the analogy, tray DIN GUHAUSU 
can be considered to be a "super notice plate" with the following descriptions distinguished from the 
existing notice plate system. With the description, for example, a high capacity (the buyer and seller of 
what 1 million people). An active object setup of goods by the purchase agent and selling agent who 
search for each other. The negotiation and the bid which received negative price attachment 
(advertisement which pays price), and an agent's help, a transaction of completion of reliable agent 
dealings, a reliable identity and anonymity, and digital cash and inspection are possible — it is — it is ~ 
they are anonymous dealings, the credit hysteresis as secret assets, a trace of automatic dues, and 
domestic bank relation (home banking). 

The escape of another tray DIN GUHAUSU is automatic formation of the online community of interest, 
although the existing on-line service offered the "news group" or the "chat group" who concentrates on a 
specific interest, after "handicraft" formation of these was carried out by an electronic mail or oral ~ "— 
it advertises ~ having — " -- if there is nothing, it will not become. Even the request the request "make it 
take other people and communication which get interested in an electric vehicle", or "make take other 
people and communication similar to myself a consumer makes adaptation of the interest discussed in 
the top, and service of information agency performed. Such a request can cause an automatic notice of 
automatic formation of a suitable news group or a chat room, and the member who gets interested. 
Collection of advertising reaction data The user depends for advertising effectiveness on how it reacts to 
an advertisement greatly. When a user enjoys himself, it reacts in the affirmative to an advertisement, 
and the advertisement is really effective if got interested in buying the advertised product or getting to 
know more about the advertising theme. An effective advertisement can become a powerfiil instrument 
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for telling a viewer a message in order to promote sale of a product. Typically, an effective 
advertisement enjoys what a user looks at, and tells an intentional message clearly, and the motive to act 
according to the message is given to a user. An advertisement is not effective, unless it reacts in the 
negative to an advertisement, or a viewer reacts in the way whose intention an advertiser does not have 
or reacts at all in contrast with it. Furthermore, advertising effectiveness will change with time amount. 
For example, if a very effective advertisement is also too much often repeated while the potential 
customer looks several times of the beginning, you will make it irritated. 

The advertiser has the need of sensing for years [ of distinguishing an effective advertisement and the 
advertisement which is not effective ]. The data about a user's reaction to an advertisement enable him 
for an advertiser to emphasize their effective advertisement and to stop the advertisement which is not 
effective. By pursuing a user's reaction, an advertiser can collect the data about the effectiveness of their 
advertisement. The data about a user's reaction can be related with the women of the young 
professionals of a user's class, for example, the northeast section of the United States (United States). By 
analyzing data, an advertiser can know how much it is effectiveness to the user by whom their 
advertisement was set to the object. 

Drawing 16 shows the example of the test user display 500 for evaluating some advertisements. The 
above-mentioned display includes the directions 502 which choose the most attractive advertisement and 
a series of advertising indicators 504, 506, 508, 510, 512, and 514. This advertising indicator of a series 
of is chosen by the advertising agency or other groups who desire to get to know a user's reaction to an 
advertisement. For example, the 3rd advertising indicator 508 may be the new advertisement proposed 
to the advertising client for distribution with a common advertising agent. The 6th advertising indicator 
514 may be another indicator which replaces it, and other indicators may be an advertiser's existing 
advertisement, a contention person's advertisement, or other advertisements. Furthermore, the 
advertisement on the screen display 500 may not have the same or the Perilla frutescens (L.) Britton var. 
crispa (Thunb.) Decne. arm which may be a thing for the product of relation. 

Drawing 17 shows the process 600 which pursues and analyzes the reaction of the group of the user who 
looks at a series of advertisements corresponding to the indicator on the display screen shown in 
drawing 16 since it is a trace. After a user looks at each of an advertising display screen, he is directed in 
the text on a spare display screen etc. at the beginning of a process about what they should do. 
Directions tell the approach of recording their reaction to an advertisement to a user. For example, the 
user will be directed that they should choose the most attractive advertising indicator 510, for example, 
an indicator, from a display. In addition to it, it replaces with it, and in steps 602 and 604, it will point to 
the user so that each indicator top may be clicked, in order to see a full-screen advertisement. If a full- 
screen advertisement is seen, a user will evaluate each advertisement by the contents in step 606 
assigning the number of evaluations to each advertisement, or by making the indicator on an evaluation 
scale slide. Instead of evaluating an advertisement, the user will be informed to save an advertising 
indicator based on their reaction to each advertisement, to delete, or to reproduce. Instead, to a user, it 
carmot point so that their reaction may be recorded, but you may enable it to purchase on-line the 
product advertised by activating rather the icon in an advertisement "to buy." The process which looks at 
an advertising indicator and other advertisements, for example, a full-screen advertisement, will be 
repeated at step 608 through continuation of the display screen of a series of indicators of step 610 for 
the user according to each. In addition, a series of same steps 602-610 are completed at step 609 for a 
user's investigation sample. Shortly after all the users look at an advertisement, the user participating 
section of a process 600 will be completed. 

In step 612, the data collected from the user part of a process are analyzed in order to know the liking in 
a user's reaction to an advertisement. The data which are recording a user's reaction to an advertisement 
obtained from the user are systematized by an advertisement and the user. The detailed evaluation 704 to 
the user 702 according to each and each advertisement which should be assayed for which the user 
opted, and the reaction database 700 which pursues the indicator of the liking 706 of an advertisement 
will be established as shown in drawing 18 . 

Liking of each user is distinguished at step 614 of drawing 17 by assaying the selection made by the user 
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and/or advertising evaluation. It will judge with the above-mentioned analysis having chosen the 
advertisement in which the user is generally doing high evaluation, or has the description with which 
specification was common. It may be that a favorite example likes the advertisement which a user is 
generally a blue background and shows thing of the automobile which is an article for sale, a boat, or a 
computer including the image and photograph of moving action of a holiday. [ of scene ] The data about 
liking will be held in a reaction database, and will be transmitted to a user's profile. The reaction 
database 700 participated in advertising investigation, or after it looks at a certain specific group's 
advertisement, it contains the data about all the users that purchased the product on-line. An advertiser 
can use the reaction database 700, in order to set an advertising object to a user with highest possibility 
of enjoying an advertisement and buying a product. Furthermore, an advertiser may adjust an 
advertisement according to the user according to each. For example, the advertisement may have an 
adjustable background color and an adjustable photograph, and may have another format of the scene of 
action of which it complains to more nearly descriptive special information or feeling. Based on the 
liking of a detailed user currently recorded on the database 700, an advertiser's computer system is a 
blue background, and it will correct the advertisement so that the photograph of moving action of a 
game of a girl beach volleyball ball may be displayed behind the new sports car which is the advertising 
theme. To the 2nd user who has the liking which shows that the same advertiser's computer system likes 
special data in the reaction database (or a user's profile), the detailed description about the special 
information which does not almost have an image in addition to the photograph of a sports car will be 
sent. Therefore, a user's reaction to the database 700 about a user and an advertisement and liking of a 
user can support that an advertiser adjusts an advertisement according to a specific user. 
In addition, the reaction database 700 will be used with the user profile, in order that the user of a 
specific type may acquire the information about how it reacts to an advertisement, and the information 
about the liking shared by the user of a specific type. For example, the reaction database 700 will obtain 
the data from a user called what 1000 containing 100 married inside Toshio nature numbers with the 
child of school age. A database 700 is related with the database of a user profile, for example, the 
database of the interest profile 124, in order to choose the data about the inside Toshio nature user of 
them from a reaction database. By analyzing the reaction data about hundreds of selected users, the 
advertiser will get to know which advertisement generally married inside Toshio nature chose or how 
the typical liking for such a user is. Using this information, to a specific viewer, an advertiser can choose 
or design the most effective advertisement so that it can use for even a conventional Internet, other 
computer system, or mass media means top like television and a printing advertisement performing 
larger distribution. Therefore, an advertiser gets the objective data which can be used in order to design 
a better advertisement and to assay the existing advertisement by analyzing a sample user's reaction to 
an advertisement, or liking of such a sample. 

Charm of a coupon The coupon for a product and service will be distributed through the Internet. These 
coupons will appear in a website like the retrieval site used in order that a site may trace the location of 
the home site for an Internet Access Provider, and other sites generally accessed. A coupon may be an 
advertising indicator including the short reference about a product or service, and the proposal of the 
product or the coupon of service. Although the screen display of the website 800 for drawing 19 to 
search the Internet is shown, the above-mentioned website may be what kind of site for the purpose of 
this invention. The advertising indicator 802 is displayed on a page with a website 800, and contains the 
coupon 804. In the example shown in drawing 19 , an advertising indicator promotes sale of the latest 
edition of the "cyber-screen (CyberScreen)" magazine of imagination, and a coupon offers a discount of 
50 cents from the purchase price of the magazine of the version. 

The user will perform reception 808 of a coupon by the click of a mouse pointer after 806 read. The 
received coupon with the pocketbook value is registered into the coupon account 810 for the user. 
Coupon account will be held with other gestalten in the centralization database 812 which is an 
individual database for a user. The user will give the opportunity to use a coupon immediately after 
receiving a coupon, when a coupon purchases an available product or service behind for a while from 
the time of an opportunity providing a user with an advertisement or the product itself arising, after 



http ://www4. ipdl .ncipi . go .j p/cgi-bin/tran_web_cgi_ej j e 



11/17/2004 



Page 21 of 21 



receiving a coupon. For example, in order that a user may next purchase food 818, when migration 814 
is carried out to a grocery store 816, a user can give an opportunity to purchase the product 
corresponding to a user's coupon account 810, for example, the coupon deposited in user account #4. If a 
user makes the preparations which pay the bill of a grocery store 816 and come out and purchases the 
food items 818, the user will incorporate his own identification card 820 through the cash register 822 
which accesses a customer's coupon account 8 1 0. 

If a cash register detects that the user has purchased the food items 8 1 8 corresponding to the coupon 804 
deposited in a user's account, a register 822 will deduct the amount of money of a coupon from the 
purchase price of the food items 818 automatically. In addition, a register 822 is computer cis- 
TEMUHE **** which is supporting a user's coupon account for the message which shows that the 
coupon was used. In addition, probably, the cash register prints out that the coupon was applied on the 
receipt given to the user in order that only the amount of money of a coupon might discount the prices of 
food items. In addition, a coupon may be made to be deleted from a user's account, after it is applied, in 
order to enable it to purchase a product or service at a discount price repeatedly or to discount the 
purchase price of a product, when reuse is possible and a user chooses a coupon 804. 
Although this invention was described about what is considered to be a present the most practical and 
desirable operation gestalt, the thing for which this invention should be limited to the indicated 
operation gestalt and which do not come out will be understood. For example, although the equipment 
which a consumer uses for a communication link, or the desirable example of a "viewer" contains a 
general-purpose desktop computer or a thing of the same kind instead, other equipments (for example, 
television equipped with a set top box (set-top box) or the display of dedication) are usable. 
Furthermore, although the desirable example of a "viewer" is connected to the component of an alien 
system 100 through the Internet 102, connection (for example, a cable TV, on-line system, a local area 
network, a wide area network, and CD-ROM distributed physically) of other formats is supported 
similarly. This invention is meant so that various corrections and equivalent configurations which are 
included within the limits of the pneuma of the added claim and a visual field may be covered. 



[Translation done,] 
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b) i. 

-axe (c) i fc-^trzs^jofiai*-^. 
2 2. sBi <^>7•a^r7-i•l^^^^^lJffl#^cEal'rsxe ta) 

iBl<0>^o^9i.«l4iZT^'-l£:^-r5/i:Ai>wft&S:fijm«liW*-r5XS (b 

) fc, 

n20>-fu ^'7J^ttn\-T p^:^'t^t:.ib<oix&^mmm\z%tu 5 xs t d ) 

mm^i--LU (b) T'W3k^*ifcft&Sr3£t^ps^^i-XS (c) ffii':'fcft 
&<0-ffl*fct4&Wfett5ii:fe^tei:^-rsxm (e) hii^ti-f^i^^X'^^ 

2 3. fiiffl«J::li8i-«««friRJ«ii- SXS (a) 

ic-r*xe (b) i, 

XS (e) 

iS«$nfci2:ffr^<oi2:fi&«:fjjffl«-{cffiaS't-5xm (d) 

XS (c) X»»4R*#tfc(t#iOA*L{cS-iV^Tf»iffl«-|cam3£*i.-v^«:-r4X 
2 4. fJiffl^lciteSrKiSrsxS (a) 

fUfflSiiMtj^ssrsi^tiSjfffsxffi (b) 

XS (b) 4S5*<*ft*iTfcCiSr^ft-r L-C*U««i:HS?5tt£.l>*i-4X 
e (c) cfe«tfi£:ftl43l<OKff:&&. 

2 5. fUfflfrfr-BBrifflieSriUmrSXg (a) 



9. ^fSilM U) /-i. ift»#ismi^*f^S:l5'J5*-ra-i:4r^fiE;rr'£Xg 

1 0. m^HU (b) is l2:^4:ffie^-*-?iXS«:^ttf ^ I — Alietfew^ife, 

11. Xm (c) t3J:t/ (d) iJS. m»#»«:7'u7-^-/i^iifiJ5BJw»l*$/i 
6 - t 4:«IiE-r<S ^ u-i* 1 eiito?*^. 

12. EaSXft (e) 4^ 1tt.»W'5c='>l^=^-^' -^y rS7-^^:^rL-r«m 
^jSm-r'5Xe&-S"tr^ u-i,! Elftirj^-ife. 

1 3. Ki3^XS (e) t^. mik^<OVy h^'rcT •a.-v'^i^ht itJlffiffi 
S:«5gi-'5XS$r'&tf l — A 1 ffi^jP?;^^. 

3 4. itiaxg (d) n!f»«-fiOy7 h'?a:T • 3^~>^>'h{Cj:oTlf4P 

1 5. iBM-(oas«:a^wiie^K^-?Aa^5xs^$^:>i--&tf^ i^-j- 

16. EiSXm (e) at. ««fe«*F*lSi:ct{cEiSi-*XSfe'&tf^t'- 
1 te«!c^:^iS£. 

1 7. EaSXS (e) as, «fR«:afi:LTEiSi-SXmS:^t>*^l— i-llEtt 

18. 3t&v>xs (f) fiiffli&asfii*$nfc««ii 5*<mSi-2)::i:^ 

X© (a) h. 
f«Jffl#i5aB^ig^-C#-5 J:5J'-r^xa (b) ^r. 

2 0. Z£^feffiiSLyt«««:«^-r4Xe (a) t , 

fiJifcoT*:e*nfc3£t^v^*«-rr^=i:^4iE^-t-5XS (b) 

fJlffi^Jiir-r =3^$riS^-C$'£ J: iXS (c) i:, 
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iD^^^l&^^mi't^T.n (b) i, 

^i3jjB«jxs (b) \z.m-^<^^vt^X'. mm%\^is.^^u^-i-z>x.fk (c) 

xe (c) icJ:oTEiSSir^Z£*iC3PJffl*asa«4rlSllt*:::rtc^^UTH» 
^iLv^^f^^xm <d) i«:-fttpflJ«*-.<OlEeEi£:frife. 
26. j5'-7K>Sr^t^]!2:^*5pJffl«}-eHli-*X& (a) 

«Qi£fe«:i«WlwEiS-rSXS (b) >: «:*tfl£e«l5l<^^ff 
2 7. ffl»#(cBa-t-«WIBSri|3l*i-SXS (a) 

6*^5a^&»«T?^« J: ptw^ftxe (c) 

5Xm (d) tSr-&trW«i^fiiS;^&. 

28. aq^hl^-f'-f >^^/^i^;^S:J5^iLrv^SXS (a) fc, 

i«T$S J:5Hi-5Xe <b) i:, 

J: 5{c:-^^^XS (c) 
«^hi — 9*-? >'^^-'^^>5!iJwi3V^T, fitlt*o-c?»t)E$riTi«ifl:Siifc, IE5E 
®Wt«A55ISi*«§;»f.^t>-li'2>'>nc< t tlo«7*3-fe:^fi:*ft-r5Xe (d 

2 9. ««:i;3fijffl«-!cM-r*itms:«imi-axa (a) 

flt^-raxs (b) 
3piffl«-{:.5^/i'-n*3-ciffire-r&te;tr«:^;tsxm (c) 
swffl«iiitLTa«-r6«^«:emw;ciSteir5xe (d) iSr^fti-sftiNecoah 

30. ffi^S:Ci£i*5m«*:«^i-aX© ta) 
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4 i V 



XS (c) 

0<O«4?|^(|3Lai^X@ (a) 

fiJffi€'ii^'-*>'^Sl-t^^i^,J:'3Jr-*-5Xe (b) 

ftJffl#i54'-3j«>S:a{t«lofc|g&iI, *IJffl#JC:^-d-;>&^^SXS (c) 

t. 

a'f>CiE$n^i:li|5IIBS:SgLgi<xe (d) i«:*tr«^W]ft5l<^ll(t*'^. 

«I<^»9I&^L£U'5X@ (a) 
fiJffl#iS^-jH>'«:S»+KtTi'5J:5S::-r*xe (b) 

^7:^ hj^fSit^iXm (c) 
:^-r^.xm (d) 

Xa (d) T-^-sJ^^-iSfJiffl^coT^C^V Klr^tt^nTV^^, 5:4aJSiJ^Fnfc» 

xe (e) t4:*tf«-T-ftflSi3l<?5^ftJ^fe 

3 3. <»l<ospJffl#{-i2:ftSr«^Wtc»«i-?,xe (a) t. 

(755pjffl#!7)Sf£:^mT^6*l}iHfi:-r5Xm (b) i:. 
0<oS>coi2:^tioV>TXS (a) (b) ^rWOig-^-xm (c) 
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$tA<Of}Jffl*{ro;^TXB (c) t^h (a) SrxS (d) 

i-«XS (e) c. 

^ T fiJ ffl #1 1 ffi et $ ia £?; ^ t iS^ ^ 7t fl IS Si- -5 O {c -5-fiJ ffl # iT^iEft.W- 



taaiJllStT^^gtorthcgonol sponsorship), ±J .tt5/* 11 7^9 W 

6pitCitt'h* v^/<--t>-r-->iOA^tcill54r-r4fcii>ic, ^ ^ -i T Ju'^ 
14, /f'wr«:tt5^T(7>A*l-ft5»fc*iJ!citntf'tee>'teV\ -WAtf, 
-3-i'-i'^i.X(Neir York Times) J ©^T^^tttfli, (^TT L tjttty£.«iS 

L. !?-*>'3t(R«s«8niie)j OJl^'Sf^Hi'iOASlSttiDifeT^Sfti*!!, { 



,t -:i{c/^ofcJ^fie:J5T-*>^>dJ, -t:nil> JC?:^3I, -7-'ry' -(i^i^. U^XJ-S.^ 
v>«Cfc«r»oTV^S!or, «ei#<7>ii1g:*rgitftft. ^rnilioXfSSSrjes 

tf(p8y per view)j |5|.#) -^^ u^-/ Tt4. A®e«i!-i4-ti?5iDiA<o:*:ffl;»S: 

li«-|cS<*^?>-e*)S. 0iJ;ttf, -SFecTJZt^^Jl, -r ^fcr4^'J;tf7 >3^•coA?Bi# 
lc, iE«rffl(7> fH^j fctt ?iiO«ttiCtJtr,A4xSi^Tl>4. 
14. 7^^»fTttifi$nfc/3?It{;i«<bzi-CV»*u--:**-K5-i'/<--ix, tt^<^ 
«i«:fl:ft<T>fife:t^'C§S&,-frrv^«, * P>l::fl!lJr?C;»^l4, RIB»ffi«fcJ4P^CB 
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a J ftStCSiase Dwr caiiteeh)d>ej|$oT$ J^iV ^'/U-^' ^ ^fff^ 
^ JIf $ ti Tt T- ^ ^) . 

, ry i^^ Stvfcaigdinked spon5or5hip)j 0«;fc«rffll>TV^S. ry>'^$ 

i2:e^i<T?Ria Id HI* 5r «F o T V ^ 4 JS I «r 5 1 # !t 4 *f -^ifiS 

-5::i&ftiori>*T?*>5p« 9i^v a. y-fet±tt, »f Lv^WttoKASrSei- 
'S r t $:SStrH^. -trOdrftS: ry/i,a—X3^W'>f>^ (Melrose Place) J (.^V>* 

tt^±ic*3i.>r.ev>:frtt«oa<iA'£ >^ 5?i^s::i«rSiR 
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iS*7tTJi:v\ f5j:(//*fct4. ^^t'&^ncvv 7T5.s.ai^& 
tt, a:*:»<ofi:#JDiAS:±;^ffl-r::t*it^*«J:5t-, ft t^66*ft?>ifi5i^Ke# 

Xgdwesi comnon denoainator)j 7 f -yPiSjlJ < 15 iflfiilP LTV^^. Sfcigifn 
L, i Oi^v^mifejoe^-^. i»3^aittir>j§Jv^igM.SrA*{;iA^-BIigJz-rawfc 

- n - 



. r#fii®j(=t,(o,oney saving) j ;^ - Jjf >-^««l9liffi<&) 

-A-Alctt*oi£Sr«:5l*ft«t«fci()Jci hVPfiriK^rf, te^li^^-i^^y- 

4:ttAi-*fcat>{r-t<^K/wSrtti^®^4fc-^9. 7 > v ^ y -^ttli, 

-y ^-^icio-c.^^jtMi^aj^^x^tyT^^T^iSLr. SSzAli^rs^^ttP? 

7:^>*^y~S:KAi-'5»i^RHSr4-it4;'~:}<^'^«§l09effift«rfitlft-r'5w 

Sr, i£^±<^fa&«r»Ar-&fc*i)<^&c^5£ti.lSim3tTSfc*;){c, fcSi^il. fill 

V ^jgact^-v- ;^ =1 ? -ett 5 ^ t ji'v ^ 

KInternetXi. ^ni^lftyttf V^fc 2;9f <0<5I5:^ A i 'v^ 5 A ^ {I 

hr>0 ^^^.^^y h (Future Ny t) J <r>tli^<7>'r h^y Fitesx-bed) tn^futi 
trior. ifi''^;^i:^<^»fLi^if^jJ:*JW5iU, 'TteJC»lf'5Tfc'3 5. 



SflE<0?&SC<^W<B^— ^-^-f i^^t — (Infonnation Superhighwar) {^f i^^- 
^^S/S, ^ — ^yp^ut-^ r- x:^ h ^t" - ''<:/y y >-i^y 

>>:,L-2D#< coi^©#{i. 'Y^'^'-^ .y hioja:<Md>nyt^ 
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it: 



» # ;i Hfif - 1 ^ fig 5^ r -c- o 'X i c^^ istat :^ i ^ -c smv-i^ofipp^F 

) ■d'i;^.3t--ofciit>o.^.* = x-L$r»(i^-r%, ^nn'irmi. il:B±imi!E<o 

-^-ffita 4: a -t- 5 - - r i ^ fig i: -5 m a 5: il c: r . 

ffttOfiliftW It (Negative pricing) J *Jg^!ltt-3T!iW$*t5 v 

255i£^^{c|«lS#i^ag5:A*L5-frir iSriSiR-rii: ^(-LXt^^u^L. -V^ 
^ 2. isftS* Jt L ii Aft. SJ:5i-Lrt>ii''« 

mm 
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igilit-^--5tT-^4rS9lT5^ + >'X?r^;te>n'£T'$>'S':), 0tJ^tf. Uift^^- 
|5Bi§Lfc»r%3e rAngcW-J^^WEiS (demographic routing>j 14, ffiffi^^y-Jr 

~>?-Sfc{4^<0^ — v^*^^ h v^3!)»?'^^iatSJ^^)*v^[4i^— 

tv>5r J:{4*«r!Ci<ec0^5-Cifoa, Lt-Lfj:i'^h. ^M^lcioTtSW 
^ ( rf--Y /<—=!^ > (Cyber Coin) J ) £OWriJfe^r-^x.S„ <7>tjN»#-1' :^ ^ — 

fih^y<-'zi^ :^iCyher Coin)j ^5114. gigtOjgc^i-JiSt ^,«.it61];5»o^?lr 
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X*l«)Wefc^5d»?ffl»*dSi*--<''<— =f-'W K (Cyber Gold)7Ki' y 
L, ^Wv^j'hfcm*, l£#fcK*ncv^!7>S:ra.Jb^«!^*^>;7)ti^J4fBr-Cfc'?>5i^ 
?-4:«W(-i:o-C«et*n.5>':^xJ:.t4. l-^wWiLT, KfH*J iO^^a: 
!OttJ^iiJ!^v'?t^i» r.(0raH4riS*-r« r4>ibitr*>(corroi and stick) J 

ry'zi'-'^--^n^^ki^-Ct^is^ ZiDm-Ccr> r (carrot )j {4, 

1)— CXJcSti-S»!*-C*>4. 'tf*»j (4, ifi»#i;*tLr, SffSrlS^i-SA* 

:t:lE^I4, f «ieiO:ft(OfiIil»f=t}t J W«t:fc'o1g^-r2»» ^0iOm«t?{4, (l^ 
r*DWWi?Bj J:t/««I4, IE<JOfii»tiK.sitlve pr 

ice)&J^o-Ci>2 3iv fo-£l^l4fcfc'T-S>6, '*^:ofiE«tirq'J-|-t ^ n^iffifij 14. 
?fi»*{iStLTfflJ*fcJ4K^<^iij&{c5tt-*-4««ili^:^tJ»9. ffl«ifcl4rt:gis^^£ 

/ yir~-^SiWUV>e»4£ifcl4=»>k*=L-:?»mWit«cI§Jm0t5liS:^S^-?fc 
r/5*«^, *>avMl, W«R/yi:— :^*fct4<S^fci«A*<o%^Sra:^XA«rl- 
8$»fi:#^ac.t:^■e#^)*^, «^/^iSl>(fine line)iS«>4, ift^^fififeJOM 



eta-ri-;^', I^B$;i. lS#<7>Jt«S:»3£<OB«ti]£i6«wi*:^t&tli-*«A 

^<(OK'5?*xl4, WSsoftJSPBff i:Bl?1^^7'a7-f-'l'i:S:»l*r*^ (09 
^14, — gptOX— ^—-S^y ht4» -ts^JX-^^— ^— >:r5^ h;6S#eA<75aiAfe 
itef LTft|g»Ji08S3EflSit4tHS'f-?! C r *"srfil5-i-* rRf^fc*— KCsavings car 

7'3:7^-/H4, «AW (B*tt) JiL^«. -*-<:h>*>. fuv^^ 
14, SNft#«^:?*7'<^<->-Srfit9i-'5 r :/ a 7 -/t-ffiff j Jr ioTW'/rr* w 
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fjyxtf. SBSII, *aT-*)r-!l. ii^^) fREAj ?*iiB<^ 

i73et?ff^tit*ti"'Z5* ftiwf-. ?B»#iii$i-e*S:J(afsiMtpro-8ctivuiy)i£i^-ri 

iHft#«>fT»Sr*tr«gi:&seeiEaiO±iC riSfe 9 (overlaid) J 

W : 



. X^y— /»<OX^-;^ri*0HU(rjaHR, ^^^-y Ht'IJ-'— 



i£*ii, '^>'yr\zn LTiSiA*»e>i!l8?if 4 r t {-»i*is*)4,t>^ 5 



T7_^jf . it. j?a.:/{World Wide feWll, ffi-C ta* - i ^S-C^ , ttjg 

i;>i6fiO^-ix!7- KMi^ri7-fcxfii<lRTJi-ct>ri>-t>^-c-%i^^<7) Tij^-a-j: 
v'AJi, 9TW*J-fc'(tT^-!r;^i3XVIBI«A»^ffi':tCA'03^-i.^-->'S:»»-r 
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9 , * 

0811, AD«Ett-^Wei4<0Wi:^-r. 
01 111, iBlf«-^^:^:/W"<<o«Sr^-r. 

01 1 Atl, yT' I" !>a:.T«3:.— i'**^^ J^IC Jlo-CfftoJl SUIttetOW&^'r, 
01 511. h v-^^^^^^w^ — > hi- J:-5T(Ti:>ii Si^^i'— •> 
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0 111, ^«Wi»f56r?r. 'j5ga«i 0 o±{ih^m^-ri. Sfi£] 0 011, 

T-^>«>, ^y'^V-'C'^ 0 2 {111, 15l3»»*fi»*3>'t'--^' 1 0 4:'>5^«!$n 
TV^5,3 h;7-i7 1 0 2 {in, «»J75«rm^-''«- 1 0 G ±ii tl* 1 -Pi^JlicD 

0 2(1, =• vfa— 4^ 1 0 4. 1 0 6, *sJ:t5i 0 8 iO'?:4X'?*n<d»tti*o = >'tr3. 
-5' t afar* i ir^ffiJc L-cv»6. 

«ifi. — 1 0 4 (1) *r 1 #B<??ffi»*!?3^tcEt, 

91 OA (N) 5:N#eO?ft»*«73^{lH< 1. 5c C £O0i)T-(7>m»* = 

^tfa — 1 0 4 11, lo:7)(fyi LT, ^5/h7-i5'102 iltSSt^igTi) •? . 

— i?^:^ Ml o*8Jit-ci)J:v>» y7 h ^?*r3i— > aii^ h i i on, 

7?y7 h -J^iTo: — v'ai>' h 1 1 0 ri, =1 Vt'i — ^ 1 0 4 $r9ffi"-r^irfi&#<^ 

i^'M 1011, W«4r«!3Jfi-«ct"bJC^r53W««r*fi»#3>'i^*-^^i 04 

a — m^\i. if-^<— 106) *-e^W3-C*«i J:^{i''rf:orv^-5, 

0 6J1, m«14:fi«t, *y h!7-;^ 1 0 2_hro«»«3>f 
1 0 4{l-t-<OW«*:l£i<)4c «jttf. If- />-! 0 6{1, rajg^TJT'n-*- 

CioTffl«*fcilWKTrsnfii£«fr*)5v^iH&<o«mi-i:o-ci8»#y7 
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3:r3i->*i;^ h 1 1 0Sr««&i-5J:9l-LTfciv^ 

i«jT-rs«ftSrffi5>« 0«);ttf, y r y 1 0 8 Ji, m»«l«f^ 

3;^fc*a — 10 4 w-^:i^'ei^<^fc*^-T*^>' h*fcIl©9IW«4:»**i-* t> 

I. J:v\ 

titjii^-t-. t3^bo^, rto^yTii, i5R?i^^?iiit8^6<)}-^i:4(^-r, 02 
tcs^-r*«fWft5Ui, tim<r>iii}f><o\i<o-Q\.ii-fiw »»{cj4. s^-w f«aaj 

5 2 i-i'fii7-h. 3£J£.v^O!BW) II, :^l^*-^' 1 0 4 l-*^e>ii i"? 

*t)o-:»., {*>5iMliB»#c7>y7 ■••J?*r3:*-->-3:>' h 1 l 0) II, ®W 

<cSso^i;i'/i'gi&dr-fyi*w t, lijit^/^fcti, y r y 1 

0 8 L -C«* !0 D ffii aw 'tfteoA & 31 1 ff ^ fe ^ ^ a C t {- X o 
y H7-^ 1 0 2±!CiSffii-SCi:, *Jj:V/^fcl4, :^-5^"^ifo«: v>lH& 



, fo5v>l4«!iw^^/i'--7'iS»H»#{ci^LT*n*a-t:aieSr(filtt-Ct3'b7 J:?n 
«-{i3Ci-UX^:0#ti:ff>«T Ll^»5iR<0-? ^-i^* y -»B°oi7>jE«&a« i: 5 ft&SrS: 

6}cMiS^^^^t^rl^^K«'.« ria^Lj 5 811, ffl«lffle^#ds?«»#}::1*LTft5i^ 
H, ffl»#tl, W«5 6SfR;'^^tiii-fc*e){C {*L-C, l><o;5^iO*|fifl^lfe-?ll, 

e5^0=i>f ^ — 5^ 1 0 4 Sr<Se5. W» 5 e Jlitie^fSltt/i - i {Cf£;:tT 

, fflf«»«#ii, ci?»J;ttf, yry i^y/N-?;^ 1 0 sicio-cse^r. 

±il>LyiiJ:'>(c, %tL\-Wi^\o AioXX^e oil, i^f^.-:? l 0 4^ 

UiAiJi^' US''?/ h, ifoSVMl, P—iif^y (Wx-if, -?:<7^fflj^l-PB3^$ 
i^fcm&3E^^>v>^o*^) &ii LTtoS t J:v\ ifift^ai/fa-^r 1 0 4 ;i 

Ifoxv^^). CT;tii, ■e^.-tr*n!?5ffi»#=»:^t'*-^' 1 o 411, ^i^^v^«6^<o 
( rt^&Jffij ) Srf*m*«;i:2*T#«* 0 2 H^^f 4^■CV"•5 J: 9 /i3Eff>IB 
l&i^Mtt p)nfcfft«l<7>Ki5!il:&flJif^'^^v ^ ''»'§l^*^j*'>*-^- 0 3ii^Sfi.-C 

t»fi»«*T'3feliv^6 0«r«£aii-afc*t»{-^j»^ y r y v^^-'^'i? :^ 1 0 8 5rf«Jffl 
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. ^B»#i0 3>'t^^-^? 1 0 4 {'^fL-C15^i0^tf.V>^7^v^'/U^&6 O (a) 

■nmx^x.^zk-chZ>. t, ^ 1 -^io^SfetSJi, i^»#=:^'£'*-^' 1 o 4i5ife 
Xii.l^fi6 0 (b) -e tioTlS^^ior stir UTi«»#(7> 

#£^:/^ '?-*'^e«bW{-«*'*i^ -«■>(• hic^ 9^7^ $lirSo 
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r-'~^^-<~;^ 1 2 Oli, »#&^feffi«l 2 2. Pt^:/ a -7 —yUff «l 12 4. 

, ai63feW« 1 2 2 1±. ffiWr^^'tfzL-^' 1 0 6, 1 0 8) ii-mft^ 

ai^K-a.-^ 1 O 4 i (*)-5V^ri, ^.5/ hy-:? 1 0 2W^(OiilS¥^S_h»?H» 

m-i-i>zh, ig©#{it*'^6*Jt:»riSWm$:EEi3^i-6r i, =f/u7 j -J^ =r/t' 7® 
Sj<Oti:^^&m-ri)Zi:y^i:i>''X'^^) , f^v?^ /P^^&ffl v >^,iB:ti^<753tii»v ""IT? 

*S««-^-^"<-^ 1 2 014, I5li:<, J:*ClSUfcJ: p'lf^i'*^"!'^ 

Z'j^mxtt. m»«^7-'-^'-<-^ 1 2 odt, m»#i>i>:*7^^i oo{cj;o-r 



J^l^v^<ce>, ^^^fl>1^>f hi4fiji8«ji=w:^7'*'>>'h&Ba<i:53k*^>smawffl 

§14. fc?ifc{0^*te5:**S;i»t> Ln*-&>v. ) -»-W<—=a-r trit§(4, 

y ;^ hJi{ci;r$ti-*r« 

{4*> 0 * A. - i£ cof^i!! S: L * -T- 

^tW^i^rSr-C-fci. 0 5<??-?-r'i'-ei4. i£:§^6 2i4, ^^^v^V TJlioTiB 

4(;ie^3?n.'ri^'£<^Mg!fe5i''i4ffi.ortS7 0{::Jffi*?)ii^n^i£«^6 8 4: 

^i^^iti^:><r>ite^^'^^MT-'-frt^m^6G'>z%tLo, 0 6 14. :$:5591}it4or 

n 6 6 J: o rftflt; ^ 7 O :i5i£§± 6 2 J: o Tffltt $ 

-cai&^|Sl(t-£ - i:}c:>j"r5R<Bi&:£tf»t^6 0 Ca) Jr J: o-C?}N»# 6 4 {iniag! 
3£t£.5 cia«"C$r«« iCD3t&v>60 (a> r4, m»# 6 4 i^r ^ -fc SrflrSi- 
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®ifel!&*5j:U:ffiMi^f^flic: LT2. 0 0 V n^^^iiJ^oXT 
r. (^WfRlcr -t :x t 5 *fel4ft> •) *^A/c 

mvii^ 1 
»itb« 2 
m 

in (State) 5 V M4Jft:j^ (Province) 
ll((9[«^ (Zip Code ^itli Postal Code) 
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Mitii, i^A — > • .^—1^ y— (Jane Oakley) |±, Tjoaklcyj ^tt^^L i 
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^iiSfoj'ifciD^Tc^r^i i L{c4>3:tfc«^J|l*{i'&t>-^S:TJe:««rBfi-t*6 :: 

(*>7'^fc<^^¥.^ 0«rMM-DD-YV7:*-— ^S' h'C, 0ll;ttf, 0 8-2 9- 
7 1 iv>9i 5{-A;'3LTT*iO 
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10 014. (1:^-^6 2 lew LT. fjjffl#^)jfiift5feffl«ii 2 2-ctt?:c<4fi»«-Jop 

H8i±. ZE*6 8co«t«l4:l£*?)«^:i6{cm»#«'*:^D7^--'H 2 4 SrWffi 
Lfc0l&jn-t-« rtOWT-ll. C;&±6 2 (1) Ji. 4^:^C^?«»# 6 4 tl!»^ftll(0 

.:<F-=i:^fc*=i.-^ 1 0 6 (1) tt. iH»#6 4 irlEftie 2 i«W!^>«"^#-C*> 
•3. Tfi»*CO|ft?*7'n7><-/H 2 4 {:£<5^^Tit^6 8 6 4 tl 

l^'s'zL-^' 1 0 614, **fi»*6 4JCOV^-C. 5lft<0»!!feyo-7-?--'H 2 4 

e 214, C:«f3£-5«iEftc 8 feq-^i-c i «rat?ifHM 6 4 AP«^a^•S^aiB:/«- 



:*— 1 0 6 5i*git-r ih—v"?— 1 0 6 [4, io-C*H5t$il-ft.AP 

%e 2JwJ:-3Tffl3e?n.fcAott8i-Jca^i-'5:7'='7-r-/n 2 4 Srl^o^fiir* 
(CTA.rJ. 6 4 (N) -Ctitii<s 64 64 t2)) lrztft6 8S:* 

j:05/*fcj4as«>t^fi?— 1 o 6ii«v>-ccte^*L«T?*>o9. v'^mw* 

y7 h^>*r^— h 1 1 014. •^^•t'j^i o os^cfiiii-C't rfiitj'j 

1 2 4 4r^*.L-r:7^;i.3»--l£«f6 8 1«)51M4*WR«6 4 ©^EiDfc*;r»^ 
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.^V^- (Thelonius Bonk) , v^;^^^^• 
. ^ (Shirle 



, Horn) «T.W<^ ^''^^ . (* ^- "ete < t v^^^^'** 

..... a^r . ^ 
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^^^^^^^ 



^„ , o 0, . , , . , 2 0 2) a. 

— :'"-^:r„e;!* 2 0S. ^) . 

2 2 4) . ^„,,2 2 6) , = * 



ofc*^ (El 2, l*:^-;'' a -y ^' 2 2 81^ Tn oj ttiP) . *)SVM±. m^^^ 
Tii^^Yi^ ra< 'Vr'^M (0 12, ^fe^ET'n ■;/i7224(0 fnoj lliP) 
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3 2) , ^^=i-KS:#oT7c!C:lSa» afefr^r-H—'^- 1 0 6li, -ciO^tCl, 
Et^bfciv^ii^te^^-^.'' i/ir-v'^ma^iosvirrx — ^'^iSI?) (Hi 2. :^ 
as/:J? 2 3 6) . ^t/;>> :y-ij~v |i, y h 7 — iJ' 1 0 2 IC i o-CtcIS ^ci^-C, 
*«»*<?'^=»:^t:'a.~5' 1 0 4!- J:-:>-CSit^^n«. fill l 2 , 2 l 4 ) 

« tfi»#?>=>i^a — 4' 1 o 4 Ji, v-f — K'^-^^ ^T^i" (0ll;%.rf, fl??|tOE^c?* 

{CitL-C|tT&ffi»-=«-ri^^^St*>fc**r'!&^b'^*> A»t>Lti;'jrl^ (1312. "fu-y^ 
2 16), t tmff#?i»•rn•afilIi-S«i^^^-■CV^;:ev^^D/•^ib. ^c7^y ai^ 

12. T'a 3^:? 2 1 6) 

t>5 1 ffiS 1 1 A^^a^-Tri rf. ifiS#c7^y7 h :x^rni- v^^i h i i o 

V^r^-Ct. ±aiUfcjaa-7'a-fe^4:P8*6-r*-C*>o5 (0 11 A) f^y^X^ 

#c;>^D7^-/H 2 4^g^^a:i-'£"CfcoP. tRfJX . :L^W^<r>xy7^^ \ ^ 
014, t(l*#i*5'^-:>"C*s» g^WT'a — 2 4 i7>3p^?Umig!- j:'5l£a:Sr 

e^^COyn^^'-zH 2 4^. $)5!j#3£C0S^*yt{i'*7'=i''i -<Og»]^^l^t-r 
^v->';J^^-^t (la 1 1 A) 1 9 2) . t iga' ^^ST^ L •v>;^ 
d*-^>'«r*-^«;r'ifo-5 3 (0 1 1 A. 1 9 4) . 

1 5» iMi 1 «:#fi9-rntf, -<?:>#in:'£oy7 he^:>ir3L— h 1 1 0f4 
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— y -tnti. mft^ioyy h •^^Tai— v^ni h i i 
:7)J: 5 t:je«^?5-!^J.4i'f /uEilitr^lSR-rST*)?. 5 Oil A. :/ay^i96 

9 8) . Z<DXv^i^—^->lt. Sa^fcl±f---l^^i^4#^^?5jSli^l6* 

fcTt'^ -TKi^T^ sJi^ 6 3±S:^LI > ^'-tSfe'tt-C'. Mil Wit f>nfcXi;fe4:E«> 

B 1 2}i. maf^d^v^v^^ 1 0 0 kntB-i-^t:i^\cm^^^:>^>''^^'--^ i 
0 4<7>±-C myLt£, -^^-^ K^?X (Windows )S>?5VM4flfe<0 y = a. ~SIKi:^5S:jD 

TJi. m»%fl. ni/'OLfc (El 3. >^=y^'3 0 0) V> < 
o^5*^-» lo^riiA/Tt iv^ (1313. .y 3 0 2 ) a ^<7>*?ll'ei4, 

fc, jHiffi^'tit ibftfc^^' y — vdiift^^jii* (iai3.yn-;/j^304). ms 
«^$nfciE?&4fiyKsr5 (ai a. :/t=5'^'3 0 6) t^. «si7.«f, as 



$iafct£»S:.B,«T-3^>'5p imi Z ^ zf^ ^ 3 0 8 . 3l0.ioJ:t5 3l2) 

«^j^$nfcd:&{-*t.it-C. ifeSlMl. -ti^.^bi*^eL-C) tBLTfeJiV^ (01 3 

. 3 1 4) . fg^^tbfcZS^^SflfiUT (013, ZftJ 

rtfe^j yr'-yV'r^ y — (0 1 3, ^'^5' 3 1 8) li. 

(0 13. ><a.y:?320) . 

ffl»*i»-y'a7^ ~/HSm;^i^ xSriS^ i0 1 3. :/o ^ 3 2 6) 
m91^=:^^^ — f 1 0 4li. *ft»iS-tO|e9fe>^ny-f — -'H 2 4tf>-p<W'->' • "7^ 

w t ^f^^BiC-fS (013. .y 3 2 8 ) « 

^(OT:hy> hfntRl 2 5 fcSII!|S£i-S^ci<r-$S J: 5I-LTV>« (£9 1 3. 
:/D .yi'3 2 2) . S'—-^'^izvi^i^^t\tiJS:i^<om^^->^'T^i 
0 OASgWiW(-ff 5^oS:»JtS-U:fc*;c. -jJO-e 3 Srmi* LT ti (01 
3. Zfa yi^ 3 2 4) , 

9 ^SriS-S; (013, ^05,^330) i, ifiM-<D3>' 
1 o 4 l±, -7 * "i^ hlSfg 1 2 5(^>rttg^T^L. iHlt#;i5fiB4r«iip*-c 
t -Si purs (0 1 3. :/n ;yj? 3 3 2) 

mM-i^T>!7'?>' r:^::^^' 3 ^-SrOUS (013, yo .y^ 3 2 2) 

er>3 ^-fc^ — 1 0 4 II. r.*'^^' (ffJxfJ, v^i'•^'^^S^i2#J3tl 2 6{c: 
«!|!B'«-ii»lP*i-6^i'b^«E!Ci-«» (13] 3. :/a:y^'3 2 4> . 
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Sr-ttftLfctOT-ifee. ^r-li, '■t1i5tC?5I^J «;feifcl± 'ISi&3t?l3fJ » 

— 4 0 Oli, r-t— >j y 7 h aiT j: — v^i >' h 4 0 2 
fr-r*, y7 h !>:tT3;-v'a: V h 4 0 20SWri, ^<O^<0*)«:Hl^^ (1"''^ 

y7 h'>*Ta:-i7i>' M 1 0I±, rn^m^4 0 4 SrffilgL, VX^—'rA^ 

— 7-V ^^^^^^'^ 4 0 Oi7)^n^';ixJ::«cj3^-r'2j. hi^— vWi/^^ 

«>>^4 0 0 (1) l±, e«]J»Srm«{-ai*>lliriMB55E^?±-C*>o5, 
<oy7 rl>^raL-s;jii^ h 1 1 OiS h 9?^ >^^rxxe^;^4 0 O (1) SrttW 
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Kjirt-S (0»)x.rf. iait!J!£=SrX4eAriae?iS««:lR5) Z.ct^-^^^i.'j\^. 

3, emittroM^— ?''<>'^^''^7:^4 o 0 M) {4. wff^f— tr^icp^-^-eftfiB 

, h y^-y" A ^^^'-^T.A 0 0(2) {^io-r^^lti^^- h 4 i o^s rjE 

C cfe^Sr^ (01 5. '/^y^J 4 5 0) '^:^=rJ^ 1 0 0(i, 09 
iSf+ltbtlfcflSJB^-v^^ h 4 O 2&ft^i (0 1 S. T'a yif 4 5 2) , 
{C. aiSrWA-r^mLw^®* (fa 1 5. yti^ 4 5 4) iJ> WA^^--:^^!^ 

iSSt LTffi»#£oaig:4 rp^j ^tJi ^JEiJ j^-v^^^v Ht7> 

5 ([2l5,:/o.;/:?458, 460, 462,iyitP464)„ h 

x^^y>^?;^4 0 Oli, -tt^StJC, ^P$ntv>?>ag (01 5, :/o t/^* 4 
6 6) t75iojejt±(r>w>'7'->'^^fef^i5«i-s-e*)^5o )»A3i— v?i>' h 1 1 0 

rRSe^^— > h 4 0 2 iii h '^ST/^^^rni^^^A — ^ 4 0 0 T'^ 5 
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«.'ftt> 101 5, 4 6 8) , m«ifi:3es+«>fc*t>i=, Vf'&<r>%\L^t^th^ 

(015. y3 5^^'470)„ 3i~v-3:>' h7lsiii5l«r^T-r5*6P5S:-^^e> 
hi^— 5'-<>'^^^>!>^=*>f a — :^4 O 0(i. Bi^l^r^T LT, iaiS*> 
-5V>r±&itt^' y T y i^if^^^:^ l O 9 «:irLTflEi5l$ii.S'<^®«J'i:5ife«:ffiS 
i-5-efeo5 (015. >^n5/;?4 7 2) » h U— ^-f i^^/^ ^ a — a' 

4 0 Oil. Siiffii5IS:^Ti-5it«ffi5:#z.f>n 

ifi©^0=»>'t*=i — 1 0 4«l»f>i?'&^4>^ 5 (015, :/3 5'^474) . 

^-yyu^u i:(j;|j;L(g^ ^ 3: a — a iTSgjE, ^ 

ffla. O^PJi*^ iRlf^tcomiiuidty -of- interest A/ "CV^^, JS^tttlJ: 

((iIH:^Ai:i^7Hv^^^aitP5e!^ #^) . Sv^^r^?g L3it*t>^) WA-^^- v ^ > 
^t£,yZ2:^-) . x-i^i^- SoJft^^r pitfc?5r^i*o;:t,'JA^L, <t«5«-C^ S^i^-i^ 

r4i7>iie)^. ^di:CI«I^ai^ffiftIR3l(hooe banking) -Cl^a^ 



e^, ^;7)y yir- vie f^ornstj^ i-^)»)«i$r <:>t 5 « 

* i? L w: L tflfc 0 S 5 HirlSv ^ 5> V ^ 5» * -±4 1 t t? fo o p . 
ssiR?,ro5»fliftn;ii:feSr5SWL-c, ^»flifi^3■r'//v^z2:^^r^Ih-^--^, t ^r^te}'•^- 
Sg, ^irJi, -^S^S (United Siol«s)i7>4tmeCt^?ei^^P5«7;>^CtiiS}cPgil^1-{t 

Ell 6 14. oA»t7;>i2:t&^|Tfili-1-?ifc.v'^cr>^;^ SfiJ.ffi^-r ;^7'W>< 5 0 O 
S04, 5 06. 508. 510, 51 2.*3J:t]f5 14£: SriS^ti-* , 5 
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0 2«rS/w-C*l^*, CJD-i5^i£etSa«, £Eft{C»i-ef«Jffl*«^ft^rta«> w 

t7>Ii:^mSk5 0 8li. i2:^.i:-v?j:> h•-^5-»6^J/J:H^ffi^o^^:*^>!•lX£ft^^^'Yr>' 
^^-ffl3KLfc»fLO^^:»'r-*)i*»^i Ln/iv\ 6 0A!):7;)d:&tS5S5 1 

01 7ii. i6e^5?fc*w-5-L-C0 1 6iCT^i*^-f y-i'i^tsa 

it^e;®^:, filJ5^.-r57&^ i 5 {c^if 

i\i>-C*y^^, ijasLX. rat— jS5>;^-7'3r:/6 O 2 3i>e>6 1 Oti, *iJffl#?>MSE 
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gibj^^ = Vrf a. — 5^<Ol?«3=£:R-'i-4i2:»/jS«f#-r-*)at v>'5 <i 

WS:HSU-rtiJ:i\ Willi, it^Ji, ^^^fiVriSt^isiii^^n^^^rv^X 
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fe-S^. Wx.tf, SfrT'-^'<-^ 7 O oil. ^UE^»<7>?-fltS:1#oR4f<»'f'^ 
-< - ^ CO ^ llia-fiJM # !c Wi- a t'- i5r dr S«^-*- e ai) , -r - ^ -< 



SiiA S t^4:lfefft-r cyi:B**»P>'> L ^iz. 9 — ^-d^^Uffl^ffiJiJiS^ 

?^;i^ilffl^->5^itf-lii8 1 8 4:l«A-r^>:^»^i-itf+&'£8 1 G {- 

Pim^r^j^:^ hst 4(cfHi'te»nit^-3K>'{c»tis-rsKia&i«A-rs«^fe-^ 

8 &)«Ai-i ^<^fi|ffl%JA, BB«<^:5^— 'K>'T:<; 7>' h 8 1 0 icT ^'-t^-f 
S'i-a • V">':^^-B 2 2 S:/rL-Ce^tOfl'5^IiEnB«8 2 0 Srfi 0 iitjf« 

>^km^'i'Z>Zt£t'^X-^^Xoi-LXi,X<, PjZii^i-i. Ka«oW^Affi«J4'^J5i 
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( 

-^£yfi5l«*3 JiUtffiWWISfflrt -sai* <^*£IE*3 J: t5^iil6^£«fi!t=5: *'<— 

•r * J: 9 f-Sia * HA: i ror 
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